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Are You Bil Poster ? 


If so, and you want to make money easily 
and agreeably, write us at once. 


THE DONALDSON LITHO, CO.,, 


CINCINNATI, ©. 


eee 


Are You a Bill Poster? 


If se, send us your name and address. We 
intend hereafter to conduct a bill posters’ 
Advertising Agency. To distribute, appor- 
tion, and otherwise work out the detail in- 
cident to placing work with bill posters 
throughout the United States and Canada. 
Get your name on our list. 


THE DONALDSON LITHO. CO., 


CINCINNATI, ©. 


- Are You a Bill Poster? 


If so, then write for our new Catalogue of 
Posters suitable for advertising Amateur 
Entertainments, Benefit Performances, 
Balls, etc. 


THE DONALDSON LITHO. CO,, 
CINCINNATI, ©. 


No matter how small your town, you need us and we need you. Don’t forget the address, 


Che Donaldson Litho. Co., 


CINCINNATI, OHIO. 


Po ~ 


ee | 8@ 
; sclibasosindaoasa iar iaisansasSARADNRSSDAGNTGNDRSARISERGINNUIDEaDGSTNISDEDEENAESENIUA onSntannTs=an=SSSITAINSSISSSISSSNSESNSENIASIIRAESIUSSDSUINANISISSNTESSUNSISNSGIINSERDNTEDENDTSUTEDOMADESREENIESS 
| i: WwW: 
| EAA kA 
| Qe oy 
| Ww: MW: 
q WW: We 
f MW: MW: 
| MW: Wi 
| aw: Ww: 
of EW: EW: | 
: EAN: Ss | /\\ : 
q MN: MN: 
a :MN: MN: | 
| mW: ®: 
-_ AIEEE C$ /\\ : 
_  — =f 
; ANE MN: 
| AN MN: 
| RAE SS <a cs aee e  Can “ MN i veneeneee 
Wileroteecorovororovorotoret oe 
a 


we 


7% 


BILLBOARE 


Vek: ‘VUL, No. 12. 


HOUSE TO HOUSE WORK. 


By CHARLES AUSTIN BATES. 


I have said many times that I consider- 
ed newspaper advertising the best adver- 
tising. I suppose I have said this a hun- 
dred times—maybe five hundred times. 
I have always made the assertion as a 
general proposition. 

Take, for instance, a merchant in a 
small city or town where there is a news- 
paper of general circulation. It's my be- 
‘lief that that merchant's first approp:ia- 
tion should be for an advertisement in 
that newspaper. It does't follow that he 
should leave out other kinds of advertis- 
ing. 

While an honest and thorough believer 
in the virtue of the newspaper as an ad- 
vertising medium, I am just as strong a 
believer in booklets and circulars. In 
fact, in some cases, I believe that book - 
lets and circulars should take precedence 
over newspaper advertising. I believe 
that in some cases the booklets and circu- 
lars should be used first and the news- 
papers later. 

To my personal knowledge several of 
the most successful proprietary medicines 
now in existence had achieved a large 
measure of success by the house to house 
distribution of booklets and circulars, be- 
fore they ever made use of newspaper ad- 
vertising. They divided the country up 
into small sections and circularized these 
sections one at atime thoroughly, by a 
That this 
system brought results, and big results, 
is shown by the fact that these concerns 
made so much money that they were able 
to jump into general newspaper advertis- 
ing almost at a bound As I have said 
many times, good advertising is simply 
arlvertising that brings results. Evident- 
ly the house to house distribution of these 


house to house distribution. 


proprietary medicine concerns brought 
results, and big results. 

While I am on the subject of proprie- 
tary medicines, I want to say that I don't 
know of a more effective way of introduc- 
ing a good proprietary medicine than by 
the house to house distribution of samples 
aud good literature. 
ing’ Soistrying. Take, for instance, 
some simple, palatable remedy that is re- 
commended as a laxative. Leave a trial 
bottle of the remedy with explanatory 
printed matter at each house. It’s my 
observation that seven housewives out of 
every ten will see that that kind of a sam- 
ple is given a trial. If the results are 
lavorable —that is, if the medicine proves 


‘Seeing 's believ- 


ADVERTISING. 


~ CINCINNATI, JANUARY i; 


to be what it claims —a great many of these 
people will sooner or later inquire for the 
remedy at a drug store. That's as direct 
and effective a way of producing a demand 
for a medicine as can be conceived. 

The plan of distributing samples from 
house to house has been tried many times 
with soaps and baking powders, and where 
the article was right and the distribution 
was honestly made, I believe the plan has 


1897. 


PRICE to CENTS 
PER YEAR, $1.00 


to house distribution of circulars and book- 
lets and samples in a great measure fail. 
One way is through utter carelessness as 
to the composition and printing of the 
booklets and circulars. It stands to rea- 
son that if an advertiser who is having his 
booklets shoved under the doors of dwel 
ling houses doesn’t want it kicked into 
the street, he must make it sufficiently at- 
tractive and striking to induce anyone 


P. F. SCHAEFER, of Chicago. 


always proved productive of results. Any- 
way, I notice that the firms who have 
made the greatest use of these plans are 
At the 
same time, they are big newspaper adver- 


to-day prosperous and wealthy. 


tisers, and these fac's do not in any way 
take from the value of newspaper adver- 
tising. 

There are two ways in which a great 
many advertisers who attempt the house 


from the housemai? to the mistress of the 
house to pick it up, and have some curios- 
ity as to its contents. This is the exact 
point where many house to house distrib- 
utors fail. Their booklets or circulars are 
horrible examples of what printers can 
do. The language used is either stereo- 
typed or absolutely incoherent. I have 
read proprietory medicine ads of this de- 
scription that were not only ungrammati- 


cal, and badly spelled, but that also show- 
ed a really ludicrous ignorance of the 
simplest physiological facts. Yet these 
utterly absurd advertisements, faithfully 
distributed, actually brought fair returns 
and their authorsthrived. This being the 
case, it is no wonder that booklets and 
circulars advertising «really good remedy 
and that are attractively printed and illus- 
trated and well worded should make med- 
icine proprietors rich. 

The other point where house to house 
distributors fail is in careless or dishonest 
distributing. Booklets and circulars that 


are dumped into the first open sewer nat- ' 


urally don't sell the goods advertised. It 
doesn’t pay to employ irresponsible people 
to make a house to house distribution. 
In my own experience I have known an 
office boy to dump a firm’s outgoing mail 
of three or four hundred letters a day into 
an open sewer rather than carry it six 
blocks to the Post Office. I have known 
of cases where this had gone on for weeks, 
and the firm concerned was utterly at a 
loss to understand wnat was the matter 
withits mails. If a regularly employed 
office boy out of laziness, pure and simple, 
will do a thing of this kind, what do you 
expect of any utterly irresponsible man 
or boy whom you may pick up, hit or 
miss, by correspondence, to make your 
distribution? It's simply pouring money 
into a rat-hole to entrust a house to house 
distribution of circulars and booklets to 
irresponsible people, without references or 
record or reputation to sustain. 

My conclusion is that the house to house 
di-tribution of circulars, booklets and 
samples is one of the most effective 
methods that can be used by the general 
advertiser of many articles. In fact, in 
some cases I think that this style of ad- 
vertising should even precede newspaper 
advertisi ig. Whether a distribution of 
circulars should be made by mail or by 2 
house to house canvas is a question for 
decision in each specific case. In either 
event the quality and attractiveness of the 
matter distributed will cut a great big 
figure in the determination of results. 


A correspondent writes us as follows : 
“You must bear in mind that Stahlbrodt 
founded the association, that we owe the 
organization to him entirely.’” We do! 
but because a father begets and rears a 
child, does that give him the right to kill 
it just as it arrives at years of usefulness? 
Certainly not, you say. Yet that is ex- 
actly what Stahlbrodt is how doing to the 
eh. Oth 
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International Bill Posting Ass'n, 


The officers and members of the Inter- 
national Bill Posting Association are re- 
spectfully notified herewith that the regu- 
lar semi-annual meeting of the Associa- 
tion will take place January 6th, 7th and 
Sth at the Hotel Emory, Cincinnati, O. 
A full attendance is desired 

CLARENCE E. RUNEY, 
P. F. SCHAEFER, Secretary. 
President. 


Savannah, Ga., needs a bill poster. 


Bill posters will do well to write to the 
W J. Morgan Co., of Cleveland, O., for 
samples of their commercial posters. 
This well-known firm will hereafter deal 
direct through bill posters instead of 
through solicitors as here-to-fore. 


To Bill Posters and Distributors. 

The firm of McArty & Kusel of Chicago, 
notice of which appeared in the December 
issue, have not settled as yet with the un- 
dersigned, nor its members and fraternity. 
Pl ase govern yourselves accordingly 
until same are paid. 

Yours truly, 
INTERNATIONAL BILL PosttnG Ass'N. 


A co partnership has been entered into 
between Frank P. McLauthlin and Otto 
C. Floto, who heretofore have conducted 
the bill posting business separately. The 
new firm will control 4v,coo feet of bill 
boards and their work will extend over 
the towns of Cripple Creek, Victor, Ana- 
conda, Lawrence, Mound City, Gillette, 
Pueblo, Colorado Springs and Canon City, 
making this the most extensive bill post- 
ing concern in the state outside of Den- 
ver. The management of the company 
will be in the hands of Mr. Frank P. Mc 
Lauthlin, who thoroughly understands 
his business, and promises the utmost 
satisfaction to patrons.—Cripple Creck 
Sunday Herald. 


Personal Mention. 


W. D. Husted, secretary of the fair at Mans- 
field, Pa., has started a bill posting and distrib- 
uting service at that point.——C. T. Crippen suc- 
ceeds Crippen & Slaugnter at Athens, Ohio —— 
Lane & Hallam, have established a bill posting 
and distributing service at Auburn, Ind. D. 
G. Burbank of North Adams, Mass., is contem- 
plating going into the business at that point. —— 
Star Bill Posting Co., of Columbus, Ga., are 
agents of the Donaldson Litho. Co.—J. F. Mc- 
Nay, city bill poster at Hot Springs, S. Dak., has 
established a route covering the six Black Hill 
Counties ——The Oregon Sign Co., of Oregon 
City, Oregon, are bill posters at that point. They 
paint signs, bulletins, walls and fences. They 
post bills. conduct a house-to-house distributing 
service, and are ad-smiths of capability as their 
letter-head plainly shows.—_—Hawkin Bros. are 


BILLBOARD ADVERTISING. 
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the city bill posters at Fayetteville, N.C. They 
will join the International Bill Posting Associa- 
tion. —-Ed. M. Hirchfeld has embarked in the 
business at Ventura. Cal.— John C. Latham 
owns the boards at Morton, Kas. 

Jos. J. Flynn, city bill poster of Lawrence, 
Massachusetts, was almost elected Senator 
though a Democrat. Mr. McKinley carried the 
city by 1300 majority -—John Claridge. the bill 
poster at Newport, Ark , believes in newspaper 
space and utilizes it liberally to advertise bill- 
boards and bulletin boards He alse conducts a 
wall paper business which is freely advertised. 


THE MODERN POSTER. 


Uses and Abuses of this Latter-Day Art 
Madness. 


It is impossible for even the most indifferent 
observer to be unmindful of the art-madness— 
among other signs of the times—as displayed in 
the modern poster. 

Indeed, so conspicuous is this new disease that 
one can not help wondering what has been the 
cause of it and what will be the outcome of it, if 
art is becoming very democratic, or democracy 
artistic. But in spite of a natural frst feeling 
that this poster craze is a vulgarization of pic- 
torial art, one can not but come to realize that, 
if the artist believe that art should be something 
more than a mere vague grace and nonessential 
indulgence of the few, and that it should be 
everywhere and in all things, he should be anxi- 
ous to extend his domain, to give grace and 
beauty to the most commonplace things of every- 
day life, to even the prosaic paraphernalia of 
commerce. 

It is true that the idea of poster advertisement 
is a very old and a very natural one, but until 
within recent years, practically up to 1870, no 
pictorial posters appeared that were not abomi- 


JOHN Q. A. CHAPMAN, 


THE VETERAN CINCINNATI BILL POSTER. 
DIED Dec. 23, 1895, AT 10:20 P. M. 


—P. F. Schaefer of Chicago, is contemplating 
a big deal. A.A Davis, the bill poster at Nan- 
aimo, British Columbia, is also a member of the 
firm of Philip Gable & Co., cigar makers of the 
same city ——-L. W. Eaton of Auburn, N. Y., has 
his boards full and has been compelled to en- 
large his holdings He proposes shortly to 
establish country routes, erecting boards along 
all pikes, roads, lanes and railroads leading into 
Anbarn.——J. Garlick of New Orleans, is agent 
forthe Donaldson Litho. Co., at that point. —— 
W.A.Poe Manager Healing Balm Co., Macon, 
Ga., will shortly send out posters and distribut- 
ing matter. Bill posters, especially in the south, 
should write him ——J C. Campbell, of Wallace, 
Idaho, is secretary of the Fire Department in 
that city. ——Graham & Tinder is a new firm at 
Hinton, W. Va. 

Edwin E. Lewis, the bill poster at Flora, Ills., 
is sending all his friends a check as a New Years 
souvenir. Each one is drawn on the Bank of 
Father Time, and pays the bearer three hundred 
and sixty-five happy days ——Frank Khedes, of 
Frederick, Md., is sending out a beautiful calen- 
dar. It is a shape novelty, lithographed in 
twelve printings. 


Post and Prosper. 


nations unworthy the consideration of the art 
critic. It was such an utter debasement of art, 
such a highly colored, obtrusive vulgarity and 
deliberate ugliness, that it is not to be wondered 
at that there was a very tenacious prejudice in 
the minds of both the artists and the public 
against the union of art and advertisement. 
Even now, after it has been demonstrated that 
some serious efforts of the most artistic kind 
have been confined to the comparatively strait- 
ened limits of advertising some particular com- 
modity. the mind of the public and the critic is 
biased by the traditional poster that defaced, 
hopelessly, portions of our cities and country 
But the work of a few men in Paris some years 
ago, men of unquestionable art reputation, 
brought the poster out of the mire and raised it 
to a place from which it has ever since advanced 
till at the present day some of the greatest artists 
do not feel it derogatory totheir dignity toapply 
their talent to designing posters. 

It is clear that the first object of an advertise- 
ment is to advertise, but it is interesting to note 
by what different means this result is obtained. 
One sees in a certain class of posters the princi- 
ple of unconventional conventionality and dec- 
orative originality, the root of the design being 
not a pictoral representation of the commodity 
advertised, but a decoration independently at- 


tractive in its artistic beauty and originality, at 
the same time in harmony with the spirit of the 
object. But even this harmony is sometimes 
lacking, the very incongruity of the combina- 
tions of picture and object advertised gaining the 
end of advertising —namely of attracting atten- 
tion, 

One is often impressed, too, by the mixture of 
subtlety and puerility displayed in some designs, 
being unable to decide whether the artist is at 
all serious or merely taking advantage of the 
freedom of his medium to give full sway to his 
most fantastic and audacious imagination. 

In another class of posters one seesthe esthetic 
qualities being subordinated to the commercial 
qualities, the artist confining his design to the 
limits of his subject. Then again one sees that 
the main object of the artist has been to make 
his design as striking as possible, regardless of 
all preconceived canons of art, the results being 
often grotesque, forbidding, uncanny and inhu- 
man. But if these latter do not prove sympathe- 
tic or pleasing, they at least force notice and 
prove an excellent subject for the satirists 

The really artistic poster asserts itself gently 
but irresistibly with enough originality and force 
to attract the public and enough elegance and 
taste not to repel it, and by its very art, subtle 
and skilful, however simple and harmonious, it 
stands out unmistakably from the masses of vio- 
lent, haphazard color and rank Philistinism. Of 
course, it must lose somewhat by being crowded 
on the hoarding with the mass of other posters 
of inharmonious motives as well as colors; an 
unavoidable condition as inartistic asa picture 
exhibition! And the really artistic poster is made 
up of few colors or lines or masses—sometimes 
astonishingly few—but arranged with a skillful 
nicety, a grace and dignity, and often much in- 
herent vigor. 

So universal has the poster idea become that 
not only advertisements of all manner of wares 
are put before the public in attractive or striking 
form, but book and magazine covers, editions of 
songs and music, sketches, cards of announce- 
ment and even daily papers all have, more or 
less, the “poster” stamp—compelling realism, 
studied naivete, unexpected grotesqueness and 
tortured originality, And this mania has pro- 
duced materials at least for some very curious 
and some very beautiful and instructive collec 
tions, and hasalso created a whole new branch 
of trade of no mean importance. It is interest- 
ing to note how, from the first efforts of novelty- 
hunters to peel posters off the walls, the present 
large commerce in posters has developed. It 
grew to be dangerous and impracticable, really, 
to attempt to take them from the walls, also to 
bribe the bill posters. Even the book sellers 
along the quays in Paris who bought a few copies 
from the bill postersthemselves, necessitated by 
the suits brought against them by artists and 
printers, to make arrangements directly with 
the proprietors of the posters themselves And 
so not only this new commerce grew up and be- 
came a profession (with the small side trade of 
poster-mounting !) but there was a real bourse 
where posters were exchanged by eager collec- 
tors. And, even asin the case of valuable etch 
ings and engravings, different stages ( ‘‘states’’) 
of posters were collected, rough prints on com- 
mon paper, finest prints on paper ce luxe, their 
numbers marked on them to insure their rarity 
and the artist's signature. Especially are the 
posters of Jules Cheret, in Paris, eagerly collect- 
ed. This prolific poster-artist has produced hun_ 
dreds of designs, and for several years has been 
familiar to all Paris through his great masses of 
joyous color, his persistent and contagious brig ht- 
ness and gaiety and the intense actuality of his 
design. He leaves naivete and simplicity and 
subtle arrangements and harmonies to other de- 
signers, and aims rather for strong contrasts, 
compelling colors and forcible lines. And in his 
good-humored vehemence Jules Cheret is victor- 
ous beyond most in his profession, end has so 
distributed his fancies over the hoardings of 
Paris that without them Paris would lose one of 
its brightest superficial characteristics and its 
color gaiety would be materially lessened. And 
Cheret is only one, though perhaps the foremost, 
of dozens—one is safe in saying hundreds —of 
posters artists. A. T. H. 

Jn Cincinnati Commercial Tribune. 


Through a strange coincidence the 
words Power, Pertinent, Persistent, Per- 
suade, Pleasing, Potent, Publicity and 
Prominence all commence with the letter 
“P."’ So does the word Poster. 
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MR. EDWIN E, LEWIS. 


The above is a very good portrait of Mr. 


Edwin E. Lewis, the bill poster at Flora, 
Ill. Heis also the proprietor of a good- 
sived printing office, and between the two 


he is kept pretty busy. He hasa nice lot 


of boards which are generally kept full 


of live paper. Mr Lewis is an enthusias- 
tic member of the International Bill Post 
ing Association. 


FRONTISPIECE. 


We present on our front page this 
month, a portrait of P. F. Schaefer, of 
Chicago. Mr. Schaefer is president and 
general manager of the Chicago Bill Post- 
ing Co., and also a member of the firm of 
P. F. Schaefer & Co., expert analytical 
chemists. It is as founder and president 
of the International Bill Posting Assoca- 
tion, that Mr. Schaefer has acheived his 
greatest fame. The splendid progress of 
this organization is almost entirely due to 
him alone. When first projected, this 
organization was styled the Ilinois Bill 
Posters Protective Association, and was 
intended to embrace only bill posters in 
Illinois. Its growth was so rapid, how- 
ever, that it soon became necessary to 
take in bill posters from adjoining states. 
and it became known as the [Inter-State 
Bill Posters Association. Last summer 
its scope was still further extended, and 
the name again changed to the Interna 
tional This 


organization is a splendid monument to 


Bill Posting Association 


Mr. Schaefer's ability 4nd stay ing powers 
It is an acheivement of which anyone 
As is also his record 
in the opposition fight with R. C. Camp- 
bell, justly termed the most agress.ve 
ntagonist in the business. 


may well be proud. 


Mr. Schaefer is of a genial, affoble and 
open-hearted disposition, and numbers 


his friends by thousands. 


rhe funeral of the late John Chapman 
took place Sunday, December 27th from 
he homestead, Cin- 


innmati. The services were impressive 


1346 Eastern Ave., 


ud the cortege imposing.” Many floral 
ributes and offerings were received. The 
ll bearers were the sons and sons-in- 
w of the deceased 


Che Chicago Record, the New York 
vid, and the New ork Journal, all 
t their circulation by judicious use of 
e billboards. Could there be a more 
‘tent testimonial to the eflikacy of the 
ster 


BILLBOARD ADVERTISING. 


A one sheet on the stations of the ele- 
vated roads in Chicago costs the adver- 
tiser three cents a day, and pays him 
hand:-omely at that. On the tho-ough- 
fares he gets ten times the circulation for 
three cents a week. Advertisers will do 
well to stick a pin in this paragraph. 


For brief, pointed and terse announce- 
ments, use posters. 

For long-time, permanent displays, use 
mural signs and painted bulletins 

For extended argument and detailed 
description, use distributing matter. 

For actual operation and practical de- 
monstration, use exhibiting. 


B. W. Suydam, of Brunswick, N. J., 
writes us that, the only theatre in that 
city burned tothe ground December 21st, 
and with it, all his possessions, all he has 
left is his reputation and his boards. 


Those members of the craft who are 
given to regarding Stahlbrodt as infallible 
are respectfully reminded that he is hu- 
man, very, and therefore prone to err. 
He was wrong on his rigid price schedule, 
else all the rest of the craft are. He is 
wrong on his ‘close’ association also, as 
events will ultimately prove. 


If your subscription has expired, kindly 
send your dollar at once. 


ASA RICHARDS CASSIDY. 


Mr. Bates has started a paper of his own 
under the characteristically modest title, 
“CHARLES AUSTIN BATES’ CRITICISMS.” 
It is made up almost wholly of Mr. Bates’ 
criticisms of current advertising matter 
and methods, on the lines followed for 
two years in his ‘Department of Criti 
in Printers’ Ink. Mr. Bates’ work 
no longer appears in /’rinfers’ /n&, so that 


cism” 


those to whom his writings have become 
a necessity will hereafter have to sub- 
scribe for two papers instead of one. 

The first numbér is out. The price is 
$i per year. If you send $5 before Jan- 
31, vou will receive the paper one year 
and also a copy of “Good Advertising.” 

Send orders to Holmes Publishing Co., 
15 Beekman Street, New York. 


That cheap and nasty little sheet pub- 
lished at Toronto and styled the Av// 
Poster, which masquerades as _ the official 
organ of the Canadian Bill Posters Asso- 
ciation, but which in reality is only the 
house organ of the Acton Burrow Co., im- 
pertinently resents some sound and whole- 
If its 
editor will kindly refrain from appropriat- 


some advice we recently extended. 


ing our paragraphs, editorials and articles 
without credit, we will endeavor to ignore 
him in the future. 


Don't be afraid to use your own boards 
to advertise your business. Always keep 
a supply of posters on hand, and put 


them out frequently. 


ASA RICHARDS CASSIDY. 

The cut on this page is avery strik- 
ing portrait of this famous artist.. His 
work has been seen in every city in Am- 
erica. While he does not confine himself 
to any particular line, his circus posters 
are generally conceded to ‘be the best 
in the world. 

Mr. Cassidy has been connected with 
The Courier Litho. Co., The Springer 
Litho. Co, The Miner Litho. Co., and 
The Donaldson Litho. Co. He is at pres- 
ent working for the trade, having a studio 
in the Bodmann Building, Cincinnati, 

Mr. Cassidy is an enthusiastic member 
of the Cincinnati Bowling Club, and is 
now the champion of the city. 


A paragraph describing a bill posting 
machine recently went the rounds of the 
Associated Press. It was described as a 
recent invention which posted bills auto- 
matically at any height up to fifty feet. 
As it was said to be in use on the conti- 
nent we cabled for further details and in- 
formation but they were not forthcoming. 
We may be able to present them in our 
February issue, but the chances are that 
the machine is a myth. 


Constant advertising brings success. 


We wish all our readers a happy and 
prosperous new year. 


In our next issue we will commence a 
series of articles on ‘‘Correspondence,”’ 
which will be of special interest to bill 
posters and distributors. 


Advertising Experience for December 
was a splendid number. It contained a 
lengthy interview with Mr. R. C. Camp- 
bell on ‘‘Outdoor Publicity. 


Advertising, published in Cincinnati, 
made the following truthful statement: 

The road to advertising success is over 
prostrate forms of thousands who have 
spent millions in small sumsin vain. The 
victims of ‘tone insertion’’ must be by far 
the largest number. Unfortunately they 
think they have been advertisers and 
blame advertising as a failure. They tell 
their experience and dissuade others from 
trying to advertise. The success of the 
successful is the best proof that advertis- 
ing of the right sort does pay. 


BILLBOARD ADVERTISING for December is one 
of the best numbersof that paper that has yet 
appeared. No advertiser who does any outdoor 
advertising can afford to dispense with this ex- 
cellent publication. It is published at Cincinnati 
and costs ten cents a number, one dollar a year. 

Printers’ Ink 


If a man can do business he should let it be 


known.—Frankim. 


Advertising is like the flying express. You 
may be sitting still. but your ad is carrying you 
on to prosperity’s goal with lightning-like rape 
idity.—.Vational Provisioner. 

Some people say that advertising is all a mat- 
ter of luck ; that you cannot tell what advertis- 
ing is going to do, or whether or not it is going to 
pay. This may be true, but it is very strange 
that the man who gives careful thought to his 
advertising and does it in an intelligent and 
straightforward way usually has the luck on hi 
side.—Art im Advertising. 
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Billboard Advertising 


PUBLISHED MONTHLY AT 
127 East Eighth Street, Cincinnati, O., U.S.A. 
Ly 
BILLBOARD ADVERTISING CoO, 
JAMES H. HENNEGAN, Manager. 


Subscription, $1.00 P'cr Year, In Advance, 


—-~ 


ADVERTISING RATES: 
Advertisements will be published at the uni- 
form rate of twenty-five cents per agate line, 
except in the classified columns, where special 
rates prevail. Our terms are cash. 


Billboard Advertising is sold in London at Low's 
Exchange, §7 Chaving Cross, and at American 
Advertising Newspaper Agency, Trafalgar Buiild- 
ings, Northumberland Ave. W.C. In Paris, at 
Bretano’s, 17 Avenue del Opera. The Trade sup- 
plied by all News Companies 

Remittance should be made by cheoue, post-office or 
express money order, or registered letter, 

Editor cannot undertake to return unsolicited 
manuscript. 

When it ts necessary to wire us the instructions 
and copy for advertisements, aged saving in the 
matter of telegraph tolis may be had by recourse to 
the Lionaldsun Cipher. 


kntered as Second-Class Matter, at the Cincinnati. 
Ohio, 4 vot Office, June 29th, 1895. 


JANUARY 1, 1897. 


AFTER mature and careful deliberation 
the editor of the #7// Foster has formaily 
The 
leading article of the December issue ad- 


endorsed the ‘open’ association. 


vocates an association formulated and 
based upon this idea. 


Mr. Camphill is decisive and empha‘ic in 


As in his wont 
his assertions and claims. He admits the 
strength and merit of the plan and waxes 
enthusiastic over its possibilities. His 
change of heart means much. His, is no 
luke-warm, half-hearted support. Impet- 
uous, determined and aggressive, he goes 
at those who oppose his opinions like a 
battering ram, compelling the belief and 
acquiesence of others by the very force 
and strength of his own convictions. The 
new movement acquires an able and a 
valiant champion in the ex president of 
the A. B. P. A., one that it is was badly in 
need of. 

The liberal and conservative elements 
of the organization have long since been 
won over. All that reason, logic and 
argument can accomplish has been done. 
But the prejudiced, the blindly obstinate 
and the ignorant remain, and though 
foeman unworthy of his steel], he will find 
that they are not to be lightly treated. 
Here's more strength to him. 

ad ‘ 

THE association outlined by Mr. Camp 
bell, though complicated is both ingenious 
Careful 


enables us to state that the scheme of 


and practical. consideration 
guarantees and forfeits, which he proposes, 
would go far toward settling vexing ques- 
tions and adjusting difficulties that have 
long engaged the attention of the officers 
and members of the A. B. P. A. First of 
all, it would metamorphose opposition in- 
to competition, and obliterate all the long 
line of evils now attendant upon the for- 
mer. Secondly, it would promote good 


feeling and good fellowship among fellow 


BILLBOARD ADVERTISING. 


craftsmen and thus lead to a more inti- 
mate and friendly interchange of ideas 
and information. Thirdly, it would give 
advertisers a service that was guaranteed 
by a real tangible cash guarantee, and 
lastlv, it would provide an incentive for 
bill posters to live up to their engage- 
ments, both to advertisers and to one an- 
other. Lapses would be rewarded with 
stiff fines impartially levied by a board of 
arbitration, and persistent offenders would 
be expelled. Expulsion would mean os- 
tracism, and ostracism would mean ruin 
speedy sure and certain mercantile death. 
¥ 

NOTHING quite so radical has ever been 
contemplated by the most devoted adher- 
ents of the open association, but, it is like 
the worthy editor of the Ai// Poster to 
out-Herod Herod. Oddly enough, too, 
Mr. P. F. Schaefer, projector and founder 
of the International Bill Posting Associa- 
tion, the only ‘open’ organization in 
America at present, is Mr. Campbell's op- 
position. With two such bitter and invet- 
e ate apponents, both endorsing and both 
struggling to bring about the same result, 
it will be queer if opposition firms in other 
cannot see the wisdom of the 
It will take time though. The 


situation is new, totally unexpected by 


cities, 


scheme. 


parties to both factions, and is consequent- 
ly more or less surprising. This feeling 
will wear away in time, and then Mr. 
Schaefer and Mr. Campbell, if they are 
both sincere in their protestations, will 
be afforded an opportunity to prove it. 
They are the leaders of the leading asso- 
ciations. They can if they will unite 
them. This accomplished, the California 
Association and the New York City organ- 
ization, could be brought in without 
trouble. The thing would then be done, 
and what ? blessing it would be. 
Ps 

To have an end to bickering, abuse and 
unseemly strife. To have done with feuds 
and fights of long standing, tosee the end 
of turmoil and unmercantile contention, 
of covering, of location wrangles, of high 
bidding in rentals, and all the rest of the 
folly that to-day characterizes opposition 
fights. 

Is it not worth trying toattain? Is it 
not worth makiny some sliyht sacrifice in 
the matter of persunal pride for? By all 
means, yes. 

Ir Mr. Campbell's plan appears too 
radical, then a medium course between it 
and Mr. Schaefer's idea could be adopted. 
The principal thing to do now is to get to 
gether and make a start. 

Fortunately the semi-annual meeting 
of the International Bill Posting Associa- 
tion is close at hand. This organization 
being the younger, it is meet and proper 
that overtures, if any, should emanate 


fromit. Mr. Schaefer is its president. 


THIS most important meeting takes 
place simultaneously with the annual 
convention of the Protective League of 
American Showmen, at the Hotel Emery, 
January 5, 6, 7 and 8. 

IT will be largely attended. Not only 
will members of the International Bill 
Posting Association be there in force, but 
many members of the A. B. P. A. who are 
also members of the P. L. A. S., will also 
be on hand. 

Much material progress can be made 
toward amalgamation if the proper spirit 
is manifested. Mr. Campbell and Mr. 
Bryan will undoubtedly be present. Mr. 
Schaefer has already signified his inten- 
tion of going. There is really not much 
more needed when you come to think of 
it. Just a little self-restraint, a little 
diplomacy, a little common sense, and 
there you are. Let there be no slip, easy 
What, oh, what 


will the outcome be? If they get together 


and careful does it. 


BILLBOARD will apprise its readers of the 
fact with details in an extra, the day it 
takes place. 


Charleying not Confined to 
Bill Posters. 


By $am W. HoKe. 


There has been so much said about the 
bill poster with the Charleybox ‘and I 
have done some of the saying) that I want 
to make a few remarks about the other 
individual that uses the Charleybox, to 
the detriment of bill posting generally. 

Some months ago the firm of Samuel 
Josephs & Co., cigar manufacturers, of 
New York, sent for me to paint some signs 
on their new factory building; since then 
I have had several in erviews with them 
on the subject of painted and posted ads 
and Mr. Joseph Josephs told me of one 
of their experiences with bill posting some 
years ago. 

There is a custom among cigar manu- 
facturers of offering various inducements 
to jobbers to get them to handle the goods, 
and one of these inducements sometimes 
is advertising. Mr. Josephs was worry- 
ing with a man he wanted to sell to in a 
town in Georgia, and finally he agreed to 
do $5» worth of advertising if he would 
put in a case of the cigars. ‘'I will post 
for you 1,000 posters; the posters itself 
costs me $20, and the bill poster will charge 

30 for putting them out, making $50 
altogether.”’ 

“All right,’’ said the jobber, “but you 
let me attend to the posting; I know the 
bill poster, and I can get a better deal out 
of him than you can; and I can probably 
get better locations than you can get from 
him. Just send on the posters with the 
goods and I will have them posted and 
send you the bill, or deduct the amount 
out of iny settlement with you.”’ 

So the goods were shipped and the 
posters went with them, and some jo days 
later the jobber wrote that the goods were 
not going well, at all, ‘‘and won't you do 
a little more posting ? Another thousand 
sheets will fix things all right, and put 
your cigar on its feet in this town,’ "’ 


Another thousand were sent, after con- 
siderable figuring on how they were to 
come out even on expending all this money 
in such a small town; then came time fi “ 
remittances from the jobber, but all let- 
ters to himwn on that subject failed to elicit 
any response. 

After patience ceased to be a virtue Mr, 
Josephs took the train one night for 
Georgia, determined to get that money or 
close that store. As chance would have 
it, the town was reached about six o'clock 
in the morning, and after eating a few 
bites at the station he started to the store, 
only to find it not yet open. He then 
strolled around towards the bill posters, 
and got there just as he was opening. 

“My first inquiries with the bill poster 
were as to the date that he placed the E1 
Globo paper, and he replied that he had 
never seen any El Globo paper. ‘Oh yes, 
you have; 2,000 sheets altogether; it was 
given you by Blank & Co.’” 

**What! Them dam sheeneys! I never 
done a thing for them, neither for El 
Globo nor anything else.’"’ (Sheeneys 
is the word Mr. Josephs used in repeat- 
ing the conversation, and he said it filled 
the bill very nicely.) 

After satisfying himself thoroughly that 
the paper never had been posted, Mr. 
Josephs went around tu the jobbers and 
asked for a settlement. After a good deal 
of circumlocution the jobber made out 
some offsetting claims, including $60 for 
bill posting. *‘Who posted these posters?”’ 
asked Mr. Jossphs. ‘‘Why, Mr 
the bill poster, of course,’’ 


Paste, 
was the reply. 
‘Show me the bill for the work, show me 
your vouchers,”’ said Josephs, and follow- 
ed him around to keep him from getting 
out of sight long enough to go or send to 
the bill poster. Then he opened up on 
him and told him that he had not only 
cheated the bill poster out of that amount 
of work, but had attempted to cheat 
Samuel Josephs & Co., out of the cost of 
the posting and had cheated them out of 
the paper. ‘‘Now, gentlemen, [ want the 
cash for the full amount of this bill, and 
I want it at once, or the Sheriff gets your 
establishment."’ After a good deal of 
hemming and hawing he succeeded in get 
ting a settlement. ‘‘Now, Ill give you 
$20 for those 2,C00 posters,"’ said he as a 
paring insult to the jobber; ‘‘and darned 
if they didn’t tret them out and accept 
my offer, in spite of their previous affida- 
vits that they had all been posted.” 

This true story is not told with the de- 
sire of creating a sentiment against bill 
board advertising, in the minds of those 
who had contemplated using this medium, 

No. 

But when the manufacturer tells me 
that he did bill posting in a certain town 
and that it didn't pay—that he knows the 
posting was done because the jobber did 
it and the jobber was there to see that it 
was done and done right—then I shall ask 
him if he has the word of other reputable 
citizens that the posting really was done. 

Mr. Josephs says frankly that if this 
hadn't occurred as it did that he would 
have believed bill posting to be absolutely 
valueless, for before seeing the bill poster 
he hadn't any doubts that the paper went 
out, 


The fundamental principle of the ‘close’ 
association is fight, that of the ‘open’ 
association is argument, 
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The Sun says that E. Spencer of Ma- 
chias, Me., and David Miller of Muunt 
Vernon, Ind., (both distributors) are not 


reliable. This is a case of the pot calling 
the kettle black, 


“Up-to Date,’ a bright little monthly 
published by Will A. Molton, 143 W. Clair 
St., Cleveland, O., is devoted exclusively 
to distributing. For this reason if no 
other it merits the support of distributors 


everywhere. 


Right! You are, Mr. Molton. 

We have had many distributors write 
us that they have written Dr. Kilmer & 
Co. of Binghamton, N. Y., soliciting their 
distributing. Ina short time they got a 
letter from the United Manufacturers and 
Publishing Co. of Cohoes, N. Y., saying 
that they have charge of all of Dr. Kil- 
mer’s advertising, and that the distribu- 
tor must send two dollars and join their 
association in order to get Dr. Kilmer'’s 
work. In re,ard to this we will say that 
nearly a year ago Dr Kilmer s advertising 
man wrote us for a list of our members, 
stating they desire to employ them in dis- 
tributing their advertising matter. We 
sent them lists, and some time after we 
found they had employed only a few of 
our members in the smallertowns Inthe 
meantime, we had notified all our mem- 
bers to write to them, and we found they 
turned all letters over to the Cohoes con- 
cern, which then endeavored to induce 
our members to join their a:s ciation. 
Thus it seems that they are p aying in 
each other's hands, and we advise all 
members to pay no attention to either con- 
cern. There is no profit in buying work. 

“Up to-Date,”’ Cleveland, O. 


TIPS. 


The Viaduct Novelty Co, Algiers, La 

\. Elkington, 64 Paul St., Buffalo, N.Y 

Anderson Medicine Co, 1515 Arch St., Phila- 
delphia, Pa 

Sen Sen Co., Rochester. N.Y. 

Peruna Medicine Co., Columbus, 0. 

bh xcelsior Chemical Co, Lock Box 608, Roches 
ter, Ney 

Warners Safe Cure Co., Rochester, N.Y. 

PC Thompson & Co., Philadelphia, Pa 


Personal Mention. 


\. HH. Case, of Fort Wayne, thinks the Christ 
(s BILLBOARD ADVERTISING was a dandy 
H. Steinbrenner is working five men con- 
nthy, It is rumor, that schemer Cougdon 
! his fake National Association has gotten 
trouble with the post office authorities 
kK. Fisher of Omaha, Neb., has dropped out 
‘he International Association of Distributors 
there are three applicants trying to get his 
James L. Hillof Nashville, has an in 
ting article in another column ae 
yer of Rochester, N. ¥. has encountered con 
rable hard luck recently but things have 
more begun to brighten up Where, Oh 


' 


c is Durboraw? Does anybody know.- 
Kain, who publishes Ow Ad. erfiser, came 


BILLBOARD ADVERTISING. 


ort with a doub'e number for December and 
promises that hereafter the paper will be on 
time Dr. Matchette’s Tobacco Cure Co., 363 
Cottage Grove Ave , Chicago, will distribute ex- 
tensively in the near future ——J. A. Clough is 
convalescent after a severe illness. He now em- 
ploys sixteen men — J. H. Owen & Co., of De- 
troit, Mich , are enthusiastic members of the I. 
A.of D. They have recently secured the busi- 
ness of three important house for the associa- 
tion. C. H. Young of New Orleans, has started 
a paper. Hecallsit “Zhe American Clubman,” 
and it looks promising.——C. A. Henderson & 
Co., of Jackson, Ga., bave recently joined the I. 
A. of Db. ——Geo. W. Vansyckle of Indianapolis, 
Ind., was 4 BILLBOARD caller December6. Mr. 
Vansyckle reports business good and says his 
list of patrons is growing steadily ---The Oregon 
Sign Co., of Oregon City, Oregon, are also city 
bill posters and distributors in that city.—- 
Hawkins Bros. have established a reliable dis- 
tributing service at Fayetteville, N. C.——John 
C. Latham is located at Morton, Kas., he is a 
member of the I. A. of D. 

Frank Wnorowski conducts the Salem Adver- 
tising Agency at Salem, Ills. Hedistributesand 
posts bills. He alsoconductsan agency at Patoka, 
Ills. which is under the management of E. L. 
Vail ——H. N. Holshouser, Covington, Tenn., 
distributes at that point and also covers adjacent 
territory John B. Ledou of Aspen, Colo., has 
subscribed John H. Jones of Baltimore, has 
an attractive advertisement in another column 
of this issue. He is a member of the 1. A of D. 
——Read J. H. Haynes’ letterin another column. 
John T. Parker of Frostburg, Md , ought to join 
the 1 A. of D W. 1... Deison of Clarksburg, 
W. Va., has subscribed —— Jas. Donaldson, Ithaca, 
Mich., has an advertisement in another column 
——R. Nolan, Alpena, Mich., wil) soon join the 
1. A. of D.—— Fred. F. Kelly wants it understood 
that he lives in Palmyra, Vew } 074 and not New 
Jersey as we printed last month. Monumental 
advertising Association, room 7oS8 Fidelity Build- 
ing, Baltimore. Md., congratulate us on the 
Xmas number ——Read Vansyckle’s letter in 
another column.——The We-t Michigan Distrib- 
uting Agency of Allegan, Mich., has discontinu- 
ed business. ——Geo. B. Whited, of Santo Monica, 
Cal., has removed to 846 East Sixth Street, Los 
Angeles, Cal 


JOLLIES. 


Just received Christmas number and 
say - she’s a dandy. Count us with you 
HvusTLE Apv. Co., 

Fort Wayne, Ind. 


always. 


Your Xmas number is great. 
CLARENCE E. RUNEY, 
Waukegan, IIl. 


Allow us to compliment you on your 
magnificent Christmas number. It's a 


daisy. Tur Ap- AGE, Boston. 


Your Xmas number is superb. 
P. F. SCHAEFER, Chicago, 


made so good 
It knocks all 


1 wonder how you did it 
an Xmas number, I mean. 
other attempts silly, 

gam. W. Hoke, New York. 


She's a corker,. “Hotr,’’ New York. 


oster Printers | 


21 G4 
e 
nae 


Rillboard is as much a single word as is 
railroad and it high time that bill posters 
spelled it as such. 


The Great Western Show Printing Co., 
of St. Louis, get a portion of the Ringling 
work the coming season. 

Chas B. Hood & Co., of Chicago, have 
removed from the Schiller Building to 
the Deming Hotel Building. 


The proposed amalgamation of those 
show printing houses who make a special- 
ty of circus work is not making much 
headway. 


Valentine & Francis, of San Francisco, 
were partially burned-out last month; 
fully insured. 
full force. 


They are now running 


The W. J. Morgan Co., of Cleveland, O., 
have issued a circular letter announcing 
the fact that hereaiter they wish to deal 
direct with the bill posters of the country. 


An examination of one of the three- 
sheets used by the Sterling Remedy Co., 
leaves one in doubt as to whether it is in- 
tended to advertise No-to-bac or the Dando 
Print Co. An imprint is a good thing, 
but glaring offences like this one will lead 
to their abolition which will zo/ be a good 
thing. 


The poster printers of America do a 
great deal of hustling and create many a 
poster user annually. They do not ask 
bill posters for commissions either. It 
was a graceful and happy move on the 
part of the Internatio: al Bill Posting 
Association when they made them illegible 
for m2mbership. 


The Great American Engraving and 
Printing Co., areat work running through 
their press an edition of 100,000 mammoth 
posters for Duke's Mixture (Tobacco) in 
four colors, which means 400,coo impres- 
sions, 200 reams of 60 pound paper and 
1500 pounds of costly colored inks. This 
shows that poster advertising is still pop- 
ular and is the second order done by this 
company for Duke's Mixture. 


The annual scramble for circus orders 
The prices quoted in many 
instances were the lowest ever heard of. 
Despite this fact the bulk of the business 
went to the established houses at about 


is about over. 


the same figures that obtained last year. 
Most of the circus people were disposed 
to think that real economy consisted in 
paying a fair price for good paper rather 
than a low price for an indifferent article. 


Assignment of Lithographers. 

Theodore A. Liebler, Jr., and John A. 
J. Maass, who compose the firm of Liebler 
& Maass, lithographers and printers at 
No. 224 Centre Street, New York, assign- 
ed for the benefit of creditors to William 
S. Lewis. Liabilities, $80,000; assets, 
$yo,o00, The attorneys for the firm 


- 


7 


attributed the failure to dull trade, slow 
collections, and inability to obtain further 
bank accomodations. 


The following judgements were filed: 
Burns, Charles S —Joseph Saunders, 3495 47. 
Bagot, Peterand William J.—Thomas C. Wat- 

bins, $1.449 26. 
Aaronson, Ru‘olph; Miles M. O’Brien and others 
receivers, $3,706.30. 
DahIlman, Abraham—John F. Brigg. $1,555.%9 
Kohlhezp, John H —James W. Packer, Jr. $515 09 
Levi, Hannah—John S. Cram, trustee, $1,466.53. 
Steinfeld, David—Thomas Craiy, $845.62. 
Steinfeld, David—Walter G. Schuyler, $901 04. 
Solomon, William—The State Bank, $906 68. 
Stoepe, Mary— Martin Raemussan, $771.42. 
Wilshusen, John—Henry S. Rokenbaugh, $513.92 
Warns, Max-——-Bohlke Rosenbohm, $951.80, 


CONVERTED. 


R. ©. Campbell, Editor of the Officiat 

Organ, advocates an ‘open’ Association. 

A most unexpected an pleasant surprise 
is encountered in the December issue of 
the Aill Soster. The leading article en- 
titled “A Peep into the Future” is a tacit 
acknowledgement on the part of the editor 
that the ‘open’ association for which BILL- 
BOARD has been contending these many 
months, affords the best if not the only 
solution to the difficulties with which the 
A. B. P. A. is at present battling. After 
outlining the plans and.make-upof an ideal 
association, whose basis shall be the sixty 
cities of the first class in America. Mr. 
Campbell says: ‘Membership in this pro- 
tective association need not necessarily be 
confined to the sixty cities. Amy bill 
poster from any city, no matter how small 
the population, can qualify by showing 
that he has a good plant, that he is in a 
position todo good work and prepared to 
put up his membership fee. And no bill 
poster from any large city no matter 
where he may be located, can qualify 
unless he can show that he has a suitable 
plant for doing business. Let this be an 
organization compelline its members to 
do what is right, in no way countenancing 
wrong doing and offering cash indemnity 
to an advertiser who has been found by 
the arbitration committee to have been 
wronged.” 

These are his words and there is no 
mistaking his meaning. 
clear and forcible 

Impulsive and hasty he often is, and 
sometimes, too, intollerant but he is never 
ambiguous. There is no equivocation, no 
beating about the bush with him. He 
meets the issue fairly and squarely and 
endorses the ‘open association. 

The article is deeply significant, in fact 
it is more than that, for it means that 
either there will be another and a deeper 
schism in the ranks of the A. B. P. A. or 
that the ‘open’ association movement will 
achieve a final and a notable victory. 

This last may be deferred but it is 
bound to come sooner or later. In the 
meantime, the cause has been greatly 
strengthened by the acquisition of ‘‘ Fight- 
ing Bob,"’ a more determined champion, 
a better stayer, cannot be found in all the 
craft. Hurrah for the ‘open’ association, 
for justice, decency and clean business 
conduct. 


He is always 


The truly wise man wants to learn, 
Only the ignoramus is content with what 
he knows. 
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BILLBOARD ADVERTISING. 


This space is devoted each month to the development of the 


advertising efficacy of exhibits at agricu'tural and industrial 
fairs, and the promotion of good management through the 
friendly interchange of ideas. Correspondence solicited. 


During the first week in February the 
Presidents, Secretaries and Treasurers of 
all the different County Fairs in Wiscon- 
sin will meet in annual session at Madi- 
son, the state capitol. 

The meeting will be held in the rooms 
of the Wisconsin State Agricultural Socie- 
ty. At the meeting steps will be taken 
for a more perfect and active organization. 
Papers will be read on different m itters 
pertaining to the science of fair manage- 
ment, discussion following will be taken 
down by a stenographer and a full printed 
report of the meeting issued. 

The next issue of this paper will con- 
tain some of the more interesting articles. 

The Wisconsin 
imitation. 


Association deserves 
Every state in the union ought 
to have an association of fair managers. 

At a recent mect ng of the Eastern and 
Western Fair Managers Association, held 
in Chicago, a new constitution was adopt- 
ed changing the name of the association 
so as to read ‘fhe American Association 
of Fairs and Expositions.”’ 

T. J. Fleming, of Madison, Wis., Secre- 
tary of the Wisconsin State Fair, was re- 
elected secretary of this association for 
1897. 

The next meeting will be held in Mil- 
waukee some time in December, 1897. 

Dates for State Fairs and Expositions 
for 1867 were recommended as follows: 
New York, August 23 28; Ohio, August 
30 to September 4; Michigan and Minne- 
sota, September 6-11; Indiana and Iowa, 
September 13 18; Wisconsin and Nebraska, 
September 20-25; Illinois, September 27 
to October 2; St. Louis, October 4-9; South 
Dakota, October 11-16. 

The above dates will probably be adopt- 
ed by the different state societies and ex- 
position boards. 


The holding of State Fairs in a circuit 
is considered by many as a matter which 
needs to be righted and although some- 
what premature at this time the idea of 
holding State Fairs all on the same date 
will eventually supercede the present plan. 

Why are State Fairs held in a circuit ? 
Who recommends that the dates of State 
Fairs be so arranged as to have the differ- 
ent State Fairs follow one another in point 
of time? Whom does such a policy pri- 
marily benefit? What injury does such a 
policy work ? 

State Fair managers arrange their dates 
in a circuit partly to please themselves 
and insure to their respective fairs each a 
fine show of live stock and partly out of 
courtesy to the National Association of 
Exhibitors of Live Stock. 

With this arrangement of dates an ex- 
hibitor can take in five or six of the big 
state fairs. This arrangement of dates 


insures to every state fair in the circuit a 
large show of live stock and a very good 
show as to quality. There is this draw- 
back and condemnation for the plan how- 
ever, that no state fair in the circuit has 
a representative show. 

The show of live stock at our different 
state fairs is practically identical. The 
same animals competing in the show rings 
of the different state fairs from week to 
week. 

The show of live stock a‘ our great state 
fairs is virtually a traveling hippodrome, 
and the ordinary stock raiser has no more 
chance of winning a prize on one of his 
animals in the show ring against these 
pampered and often barren pets than as 
though he showed a rabbit. 

A large per cent of the premium money 
in the live stock departments of our state 
fairs goes year after year to the same 
breeders. It is this which is killing com- 
petition in the classes, building up a class 
of professional exhibitors who purchase 
the prize winning animals from abroad 
and tour the circuit with them, winning 
the money, advertising themselves and 
selling their superfluous stock. 

Of course the argument that in encour- 
aging this circus hippodrome, live stock 
exhibit to come toa state fair from abroad, 
an opportunity is given to home breeders 
to see the best, ‘s a plausible one. But its 
sophistry is wearying and the home breed- 
ers are beginning to realize that what they 
want is not the opportunity of seeing the 
best and the same herds year after year, 
but the chance of competing for prizes 
and winning money with which to buy 
better animals. 

It is dead easy for a breeder to find 
scmeone who has the best to sell, their 
ads are in sight everywhere, everyone 
knows now who has the best stock in all 
the different breeds, but it is not so easy 
for the farmers and small breeders to get 
hold of the long green that it takes to buy 
these same improved stud colts, bull 
calves, ram lambs and boar pigs. 

Encouragement by proxy in the show 
ring has about had its day. 

Several reforms are needec in the show 
ring. 

ist. Hold all state fairs on the same 
date, make the competition of each state 
fair co-extensive with the state line. This 
will give the home breeders a show and 
will insure a representative exhibit even 
though it be not quite so good in quality. 

Some home breeders are already pro- 
fessionals and here comes another difficul- 
ty and for the remedy let there be estab- 
lished graduate classes. After a breeder 
has won first prize, for instance, on a 
Jersey Bull, two years and over for two 
or three years in succession, put him on 
the graduate list or furlough him for two 


or three years from exhibiting a bull of 
that age and give some other fellow a 
chance 

2nd. Let an exhibitor enter but one 
animal of an age. The present system of 
allowing an exhibitor to enter three 
animals of each age tends to keep other 
exhibitors away, for they often correctly 
surmise that they have no chance of win- 
ning even a sccond or third prize. Other 
remedies may, perhaps. be suggested that 
would prove more practical, but there is 
a crying need for reform in the live stock 
depa tents of our large state fairs. The 
truth is undeniable that while the state 
fair is for the building up of the live stock 
industry of its own state the exhibit of 
stock is not representative, too much of it 
comes from other states, not a big enough 
proportion of the exhibit comes from its 
own state, the state in which it is held. 

Fairs are too ambitious. The county 
fair wants to be a state fair. The state 
fair wants to be looked upon as a world’s 
exposition. 

Like Alfred Vargrave they ‘‘achieve so 
little because of the much they conceive,” 
and with Macbeth they are troubled with 
“vaulting ambition which o'er leaps it- 
self.” 

County Fairs with competition confined 
to county lines. 

State Fairs with competition confined 
to state lines. 


In getting up their premium lists for 
1897, fair managers are urgently requested 
to adopt the terminology recommended 
by the American Association of Fairs and 
Expositions. 

A premium list that is a good model can 
be obtained by addressing the manager of 
fair department of BILLBOARD ADVER- 
TISING. 

Below are a couple of samples: 

DEPARTMENT B.—CATTLE 


CLASS 13. 
SHORT HORN, 


Prize 
No. Individuals. 1st 2d sad 
100 Bull 3 years or Over.................. $20 $15 $7 
1ot Bull 2 years and under 4 ......... 15 ~ 4 
102 Bullt year and under 2........ 10 3 4 
103 Bull calf under 1 year ...... ....... 8 s 3 
104 Cow 3 years OF OVET.................. 15 10 4 
105 Heifer 2 years and under 3...... 10 s 4 
106 Heifer 1 year and under z........ s 5 2 
107 Heifer calf under 1 year........... 5 3 2 
DEPARTMENT L.—ART AND TEXTILE FABRICS 
CLASS l490 
Prize OIL, PAINTINGS. 
No. ist 2d 
1199 Original landscape ...... 0......$10 00 © $5 & 


1200 Placque 


° 10 oo Su 
5206 PROCRCRIS .0.c.c: cds cteccccess- «0 10 00 5 oo 
oe ee a . 10 00 5 00 
saog +Otiil ife........an~ iualetderse 10 00 5 x 
Cie | ee ERE ee ene 10 00 <= 00 
S205 “WOU GCOS ince. coves cocccence 00 2 OO 
$206 Flower pleGei.......000. coscccccs cocees 5 oo 3 00 
te. kee 00 3 00 
1208 Collection of not less than 20 

oil paintings................ yo 00 «15 oO 


From this it will be noticed that the 
different departments are lettered. All of 
the classes are numbered, commencing 
with number one and running up, through 
the list. Each article or animal on which 
a premium is offered is given a prize num- 
ber, commencing with number one and 
running up through the list. 

The use of a prize number will be found 
to greatly facilitate the taking of entries. 


For well nigh seven years a ‘close’ asso- 
ciation has tried to crush out opposition, 
It has not succeeded in a single instance 
but it Aas given rise to additional opposi- 
tion and there is more in existence to- 
day thanever. Its about time that Stahl- 
brodt was suppressed and the ‘open’ asso- 
ciation given a trial, 


The Protective League of American 
Showmen. 

The fourth annual convention of this 
organization takes place at the Hotel 
Emory, Cincinnati, beginning January 
sth, iSg7. Many members of the A. B. P 
A. are also members of the League, and 
will attend in force. 


MESSRS. T. F. CHAFEE & SON. 


draw to— two 
Ind. Mr. T. 
F. Chaffee has a reputation at home of 
which he may well be proud. He takes 
great pride in his calling, watches every 
detail, and leaves nothing to be desired in 


Here's a good pair to 
hustlers from Shelbyville, 


the way of good boards, choice locations, 
and artistic work. 

Messrs. Chaffee also do distributing and 
sign tacking, and do it well. They are 
members of the International Bill Posting 
Association 

Mr. Chaffee is particularly fortunate in 
possessing a bright son to assist him in his 
business, 


The Acton Burrows house organ has 
made application to the International Bill 
Posting Association to represent 
officially in Canada, 


them 


The /i/l Foster of London, England, 
will shortly introduce important changes 
in its make-up and appearance, Improve 
ments of this nature are certainly possible, 
but it is difficult to imagine lew it could 
be improved editorially. No exchange 
that comes to our desk is ever one-half as 
welcome. 
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“The Banner Painter’’ and ‘*The Possi 
bilities of Aluminum in Sign Painting” 
are two articles in the December number 
of the /uinter's Magazine, that are well 
worth perusal by sign painters. 15 cents 
acopy. $1.50 per year. William ©. Allison, 
Sq William St., New York. 


To Soften Zinc White 
Zine white which has become hard may 
be softened so that it can again be used 
for oil-paint coats, by annealing in a clos- 
ed iron receptacle. This is the only 
known process, but the zine white will 
not remain entirely white. 


To remove oil spots from milk glass 
panes and lamp globes, knead burnt mag- 
nesia with tenzine toa plastic mass, which 
must be kept in a tight-closing bottle. A 
little of this substance rubbed on the spot 
with a linen rag will make it disappear. 


“A Painter’ w'ites: What makes silver 
leaf tarnish, and what can be used in its 
stead having corresponding color effects ? 
Also, can outside paint be safely reduced 
with turpentine during the cold months? 

There are few users of silver leaf who 
do not suffer from tarnishing of the leaf. 
This disposition to tarnish upon outside 
or inside work, and when well protected 
with vari ish, is a prominent and offensive 
characteristic of silver leaf, and quite fully 
explains why aluminum leaf has so large- 
ly, if not completely, replaced it.  Sul- 
phur gases in the atmosphere will discolor 
the leaf, it turning first yellowish brown 
and then blackish brown. Its over-shad- 
owing tendency is toturn brown. Alum- 
inum has been for some time extensively 
used by the writer. The aluminum can 
be handled as easily as the silver, has all 
the lustre and color effects of silver, and 
wears and retains its color very satisfac- 
torily indeed. Oil paint for outside sur- 
faces thickens up and works ‘‘stiff’’ di r- 
ing cold weather invariably, and it may 
be cut with turpentine without di mage to 
its virtues, provided the paint is first 
mixed with the same proportion of oil 
that is used in warm weather, when it 
works nicely, and then adding sufficient 

‘turps’’ to reduce it toa free working con- 
sistency. In this way one gets the full 
measure of oil, and consequently, the full 
measure of durability. 7he 

Vagazine. 


Painter's 


Personal Mention. 


J. H. Howard is manager of the Oregon Sign 
», Oregon City, Oregon, and he uses a letter 
ad that is in every sense a “corker.” We 
uld like to see more stationery like his in use 
song members of the craft —— John C. Latham, 

‘orton, Kans,, conducts a painted bulletin ser 
e in that city 

'. W. Raton of Auburn, N. Y., is a bill poster 
‘0 also writes signs So also is John Claridge 
Newport, Ark.——C_ 8 Houghtaling (‘‘Hote" 
sign xing) is contemplating an entirely new 
parture, He willlaunch it about February ist, 


LS 2 AND Ys _ 


 ~@ ote OS® CDs 


BILLBOARD ADVERTISING. 


a ee ee ee 
on 


¢ 
g. 
( 


~AINTERS 


DEPARTMENT 
CoNb ry By Wo RB. BURNITT. 


2 SO WVi1@].* ROE RL 


The Futility of Imitation. 


There is a new malt extract upon the 
market which has been christened by its 
makers 0-H, and which is now being ad- 
vertised extensively by means of lavish 
posters. The advertisements of it are not 
hard to see as our attention is at once at- 
tracted by the similarity existing between 
its name and that of a famous oat meal, 
and to be candid this similarity in names 
is all to cause one to give the announce- 
ments a moment's notice. Upon first see- 
ing the displays one is confused; his head 
begins to swim and he is about to get 
dizzv. He turns his head from one side 
to the other in hopeless endeavor to ward 
off the impending spell and totry to trans- 
pose the letters when at last he comes to 
a realization of the theft. He is now 
irresistibly seized with indignation at the 
implied insult and is wrought up to the 
pitch of battle. 

How suave are the tones of this impos- 
ter! He attempts to envelope us in the 
haziness of counterfeit, that the task of 
enriching himself may be made less diffi- 
cult. I can see through the mist the 
fiendish-like grimaces and hear the 
chuckle of this would-be deceiver as he 
stretches out his hand to tickle me under 
the chin, and to coo me into insensibility 
by his sweet scented adulations, but they 
turn to bit‘er-sweet upon my tongue and 
gag me before I have had time to swallow 
them. How marvelous are the provisions 
of Nature ! 

Could the man who thought of this idea 
have understood human nature at all? Is 
it possible that Otto Huber himself does 
not realize the futility of trying to ride 
into popularity upon the success of some 
one else? Imitation ts surely the sincerest 
flattery, but the act presupposes littleness 
and a poverty of creative ability in the 
flatterer. It takes merit to stand alone 
and only merit can stand alone. 
no props 


It needs 
It does not copy. 

But what are we to think of the product 
of the firm which is so devoid of original- 
ity and has so little sense of propriety ? 
Would it have us believe that the imita- 
tion and cheat ended in the advertising 
department ? Although are we not instine- 
tively lead to believe that this is not the 
case, but that the deception extends beyond 
the business confines into the brewing 
department? We can only judge one act 
by another and if we hold this opinion we 
have accepted it not at our will but 
through the compulsory solicitation of 
the manufacturers themselves. 

The imitator can never rise above the 
originator - consequently O-H can never 
gain the popularity of H-O. 

I would advise the makers of this malt 
extract to compare their billboard dis- 
plays with those of another firm in their 


line of business which is now gracing the 
fences. The one article speaks of its su- 
periority through its advertising superi- 
ority ; the other of its inferiority through 
its imitation of 
meth ds. 


another's advertising 


This is certainly the impression that the 
signs of O-H have conveyed to me, and, if 
there is any truth in the theory that hu- 
man nature is identical the world over, 
then it would seem worth the while of 
the O-H people to replace immediately 
their displays by something different - 
something strikingly original something 
entirely their own. An impression is 
hard to eradicate when once imbedded in 
the public mind, therefore the effect may 
become lasting if action is delayed too 
long. 

C. B. WINSBOROUGH. 


Ad signs— good name for painted bulle- 
tins. ¢ 


Williamsport, Pa. Notes. 


George H. Bubb, the city bill poster and dis- 
tributor at Williamsport, Pa., has been kept 
busy the past month, besides handling all the 
paper for the Opera House. He done work for 
the following firms: placing frames for the 
Pabst Chemical Co. in this eity, South Williams- 
port and Newberry ; tacking soo signs for the 
Daily Times of this city; posting 70o one-sheets 
for local people; posting and tacking for the 
Hunter Medical Co. of New York; posting 
second billing for Muscatine Oat Meal Co. : 
posting one-sheet and half-sheet snipes for Sun, 
day Grit; posting stands and three-sheets for 
the New York Journal; posting second billing 
for Beefsteak Catsup; posting three ahd nine- 
sheets for J.C. Duncan, our leading 5 and toc. 
store, printing from the press of the Donaldson 
Litho. Co ; posting and distributing for Prof. 
Day, at Y.M. C.A.; distributing for Owen's ; 
and toc. store; posting three and one-sheets for 
the Sterling Remedy Co.; posting one-sheets 
for Bush, Bull & Co, our leading dry goods 
house; distributing christmas coutiers for the 
Chamberlain Remedy Co. ; posting three-sheets 
for Banjo Club, at Y. M. C. A.; distributing 7,000 
books for J H. Schenck & Son, of Philadelphia.; 
posting 300 one-sheets forthe New York Weekly 

Mr. Bubb is also manager of the bill posting 
plant at Mansfield, Pa. Contracts can now be 
made for any class of work for all of Leycoming 
and Tioga counties, with Bubb, at Williamsport 


LETTERS TO THE EDITOR. 


Batavia, Ohio, Dec. 27th, 1896. 
Editor BILLBOARD ADVERTISING | 

Dear Sir Having received two beautiful 
numbers of BILLBOARD ADVERTISING, Thanks- 
giving and Christmas, I deem it a duty to offer 
you my ‘“‘most hearty thanks.” 

Although I am not a member of the “‘Interna- 
tional Bill Posting Association,” I surely appre- 
ciate the kindness shown me; and my only 
regret is that bill posting and distributing is not-. 
drisk enough,—in fact hardly any, to allow me 
the pleasure of being a member of so worthy an 
Association, and a member of the I. A. O. D. 
The fact is, it seems, that “our town” is “not 
in it,” with the exception of J.C. Ayres, J. H. 
McLain, and a few others who remember me. 

I have lots of good space and can post all the 
paper, from one-sheets to thirty-six-sheet stands, 
furnished me, if it takes new boards to do it. 
‘Am able to bill all the southern part of “Old 
Clermont,’’ a canvas of sixteen towns and vil- 
including New Richmond, with 3,000 
inhabitants, and the rest ranging from 2co to 


1, 900, 


lages, 


I think if the wide list of advertisers would 
read Mr. Hoke’s article, headed: “Don't Neglect 
the Villages,”’ and abide by it, they would not 
only prosper by it, but we “country bill posters’ 
would also. Then, if they should “remember” 
us, it would be but a few days until my applica- 
tion would be on its way to the I. B. PA, and 
nota happier man in town than I. 

Wishing you a Bright and Prosperous New 
Year, I remain Very truly yours, 

F. E, NICHOLS. 


Modern Advertising (?) 

I‘m going to risk being called a chronic kicker, 
but really, the way some of these advertisers are 
buncoed, are enough to make any one disgusted 
with that method, and to have the advertisers 
drop it, thereby taking work from the honest 
persons, who have to suffer punishment for one 
guilty one. Some druggists, and you'll find one 
or two in every town, persuades or rather bun- 
coes the traveling drummer of some patent 
medicine houses into allowing them say: so 
much stock more free of charge, in consideration 
that they (the druggist.) will do the distribution 
in that town; and this goes generally. For 
instance: the Patent Medicine Co. p. ys for their 
distribution in their own goods, at just cost 
price, and the druggist gets paid in goods at 
wholesale prices, and isso much money in when 
the goods are sold, as you may imagine, he sells 
them for more at retail, and is so much profit. 
And now, let's see about the distribution. Ho? 
that’s done all right. The box of advertising 
matter arrives, the druggist has his apprentices, 
or his $2 a week candy department boy clerk, 
stick or stamp his name on each parcel, and 
filling out a few bags, starts out doing the work; 
and the work we must acknowledge is not done 
so bad, taking in consideration it is boy's work. 
It gives the apprentices exercise, a chance to 
earn their pittance; it does just so much good, 
that the druggist gets rid of the stuff he was 
paid in, transforming it into cash. And the 
advertiser, well that’s another matter for him. 
Can he say that the distribution did not do him 
any good? Will not Mr. So-and-so be willing to 
take another lot of his goods, on the same princi- 
ple? Then why does he kick. 

Moral -—Is there any. I do not believe it, but 
Mr. Advertiser, a physician isthe person to go to 
when unwell, and goto “reliable distributors,” 
when in need of them. It will pay you in the 
end. 


Manchester, N. H. “PEDORA.” 


Ironton, Ohio, Dec. 21st, 1896. 
Editor BILLBOARD ADVERTISING . 

Dear Sir :—We received your splendid paper, 
and we have carefully preserved each copy. 
Now we appreciate your kind letter of the 16th, 
inst., and will say in reply, that we mean to 
send you a good ad. soon, if possible for the 
January number: we are not able just now on 
account of sickness. 

You will see by the enclosed clippings what 
we have done for the distributing ordinance 
here. We told our city solicitor that they would 
get their foot into business, if they did not stop, 
and they stopped. We showed him a copy of 
Justice Bradley’s decision, and you see the result. 
So come on brother distributors with your work, 
you won't be hurt. You see this all happened 
while we were gunning for the position of t) uané 
officer, at $30.00 per month, and after a heated 
contest of nineteen ballots, I ‘came out best, 
ahead of all opponents; so you will see I am 
very busy with the juveniles. I now have two 
weeks vacation. We see an ad. in BILLsOARD 
ADVERTISING of a blood sucking vampire, who 
fleeced us out of $1 oo on the promise of plenty 
of distributing to do; his first name is Will. A. 
Molton, of Cleveland, O., and there are others 
too numerous to mention now. I could give you 
the names of others at any time. We will send 
you anad. soon. Wishing you success, we are, 

Yours respectfully, 
J. H. HAYNES & Sov. 
LICENSE LAWS. 
The City Can't Exact Fees From Peddlers, Etc , 
According to the Supreme Court. 

The city council recently passed an ordinance 
to license bill posters, and restrict the distribu- 
tion of circulars and advertising matter by non- 
resident advertisers. F 

Now, it appears, that the ordinance runs 
squarely against a decision of the supreme court 
ot the U. S., declaring all such local laws un- 
constitutional. The right to regulate interstate 
commerce is reserved to Congress, and the 
exacting of special taxes is held to be an in- 
fringement on the rights of the national gover - 
ment. 

According to this decision, of which the mayor 
has a copy, the Ironton ordinance, and all such 
state and city laws, are null and void, and no 
license fee can be exacted from any peddler, 
canvasser, or other person selling or introdu- 
cing any goods or wares, either by direct sale or 
by sample, or for distribution of their advertis- 
ing matter. k 

Where such ordinances have been tested, they 
have been knocked out. . 

The city has an ordinance requiring @ license 
from traveling physicians, which Mayor Corns 
says couid not be enforced. : 

He had a case long ago, wherein he fined a 
physician under such an ordinance, and te 
case when taken before Judge Johnson, was 

romptly knocked out, on the ground that the 
os was unconstitutional. —/ronion Exchange 
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?” TO THE 
LECCERS epicor. 
Under this heading the publishers invite a 
free and full discussion of anv and all mat- : 
w 


ters of interest to advertisers bill posters, dis- 
ir-butors. sten painters and Fair managers, 
when couched om courteous language. Of 
couase we do not necessarily endorse the views 

and opinions of our correspondents. 


i atcmemanieammnntl 


Butte, Montana, Dec. 17th, 1£96. 
BILLBOARD ADVERTISING, 
Gentlemen:—Will you please answer the fol- 
lowing question, for which I enclose stamp : 
“should a party starting an opposition bill 
posting business, be entitled to the use of the 
word ‘city’ before the words bill poster, when 
the original city bill poster is still im the busi- 
ness?’’ Respectfully yours, 
GORDON CULVER. 


"Se 


If the original bill poster did not employ 
the title, either or both may use it until 
such time as the postal authorities, or a 
court of equity decides to whom it belongs. 
Both are city bill posters, but one only is 
the city bill poster. It may go to the one 
with the most boards, and it may go to 
the original bill poster. ( Editor.) 


Wallace, Idaho, Dec. 16th, 1896. 
Editor BILLBOARD ADVERTISING, 

Now what the devil is the matter with you? 
It's nearly a month since I sent you $1.25, and 
not a word from you yet. I sent the money fora 
years subscription to BILLBOARD and an auto- 
plate. It was much the same last year! I have 
not received the December number of BILL- 
BOARD yet. You make me tired; you Co upon 
my word. I'll bet you two or three dollars, ora 
half, that vou ain’t any good. May the devil 
admire you. 

JAMES C. CAMPBFLL, 
Pioneer Bill Poster, Wallace, Idaho. 


It is all Margie Bowman's fault. That 
fac-simile scheme is hers, and she is some- 
times awfully slow, in fact slower than 
cold molasses about filling orders. We'll 
send it though Campbell, even if we have 
to go to Boston to get it. 

( Business Manager. ) 


Indianapofis, Ind., Dec. 20th, 1896. 
Editor BILLBOARD ADVERTISING. 

Dear Sir:—Christmas number of BILLBOARD 
received, and it is certainly a “beaut, ’ particu- 
larly so, on account of newsy matter contained 
init. Let it always be so. 

Also pleased with my ad. and will remit for 
same early this coming week. Keep my half- 
tone till further orders from me. 

Since last writing, we have distributed 35.000 
for Hood's Sarsaparilla, 31,000 for Dr. Miles, also 
9 Druggist packages for Dr. Miles, 3,000 for 
Butterick’s Patterns, 10,000 more for Dr. Williams 
Pink Pills, and 400 large oilcloth signs for Battle 
Ax Plug. 

Dr J. H. Mclean Medicine Co. have placed 
their distributing in the hands of bill posters 
here, and the matter was all thrown over the 
fences into yards, and the streets are covered 
with them. They also left as many as fifty ina 
bunch in groceries, etc. Dr. Morse’s Indian Root 
Pills, True Kemedy Co, and Dr. Jayne & Son, 
also got very poor service here. Dr. Hand's 
Remedies for Children had a good job of distribu- 
ting done here lately, but do not know who did 
the work for them. 

We notice the following new posters on the 
boards: Dr. J. H. McLean Medicine Co., Dr. 
Sawer's Family Remedies, Washburn-Crosby 
Gold Medal Flour, and ‘ Columbia Soups and 
Catsups,’’ made by Mullen-Blackledge Co., of 
this city. They are billing heavily, with an 
elegant lithographed stand. 

Thanking you for past favors, we beg to re- 
main, Very truly yours, 

VANSYCKLE ADVERTISING Co. 
By Geo. W. Vansyckle, Manager. 
Peru, Ind., Dec. 12th, 1896. 
Editor BILLBOARD ADVERTISING. 

Dear Sir:—The Christmas number of BILL- 
BOARD is at hand, and must say that it is simply 
adandy. lf a man can examine the pages of 
this valuable number of the BILLBOARD, and 


BILLBOARD ADVERTISING. 


not see or learn anything valuable about adver- 
tising, he is exceedingly dull. If it is not asking 
too much, I would like if you would send a 
sample copy of the Christmas number of BiLL- 
BOARD to the list of merchants herewith enclosed 
as they are the leading business men of Peru, 
and do extensive advertising. Some of them 
tried the billboards for the first time the last 
year, and seem to be well satisfied. so much so 
in fact. that they are going to advertise more 
extensively the coming year by posters. One 
merchant told me last week, that he thought 
posters was a rather expensive way to advertise, 
until he tried it; but now he believes it is the 
cheapest way, considering the quick returns. 
It has taken a good deal of persuation and 
argument to get the merchants of Peru started 
to advertise on the billboards, but I think there 
will be but little trouble from this on, as several 
promised me they would give orders for posters 
in the spring, and asked me to get prices of the 
latest patterns of posters for the coming season. 

Business has been good this fall and winter, 
and I expect to build several more good bill- 
boards at once, in order to accomodate all my 
customers. I have also concluded to take a dose 
of my own medicine, that is I expect to adver- 
tise my own business on my own billboards, as 
soon as I find posters suitable for my business, 
(bill poster and distributor.) 

I would like to warn the craft against Geo. E. 
Mitchell, proprietor of the Novelty Plaster Works 
Lowell, Mass. I posted 200 sheets of paper and 
distributed 2 sco booklets for him last July, but 
have been unabie to get anything for my work 
yet. The banks inform me that the Novelty 
Plaster Works has no commercial standing, and 
from what I hear from other sources, I have 
concluded that Mitchell is a dead-beat. 

The Great Wallace Show arrived home, and 
went into their winter quarters, December Sth. 
The Wallace Show made the greatest effort and 
accomplished the most good of any show on the 
road last season. The show made its first stand 
in Peru, April 18th, and closed the season in 
Mississippi, December sth; having traveled over 
19,250 miles, using 25 different railroads. Start- 
ing from Peru, Ind. and going to California, over 
the Atlantic and Pacific, and returning on the 
same road to Colorado, and again returning to 
California over the Northern Pacific and back 
through Canada, by way of Detroit, Mich., and 
then south to Texas and Mississippi, closing the 
season in Mississippi; returned home to Peru, 
Ind. 

I wish to sanction what $im. W. Hoke says in 
the December number of BILLBos Rp, headed: 
“Don't Negiect the Villages."’ I firmly believe 
that a great many advertisers make a great 
mistake by placing all their advertising matter 
in the large cities. The most good is not always 
accomplished in the largest crowds, too much 
excitement, hurry, bustle and attractions for 
people to notice posters or advertising matter 
distributed throughout the city. Take the 
smaller towns, and people have n't so much to 
attract their attention, and they will invariably 
read and notice all attractive posters, signs and 
other advertising matter. While there are not 
so many people in the smaller towns, yet you 
will find there will be from one hundred to two 
hundred per cent. more of the people of the 
smaller places read your ad., than they will in 
the cities. I am also afraid that most of the 
advertising agents or solicitors are following in 
the same channel, but probably fora different 
purpose, as they get better prices for posting in 
the cities. It looks as though they only send 
work to the smaller towns, when they have 
more paper than they can use in the cities. If 
the bill posters in the smaller towns are left to 
hustle for themselves, what encouragement is 
there for them to belong to, and help to support 
an association. 

Wishing BILLPOARD ADVERTISING and the 
bill posters in general success, I beg to remain, 

Yours truly, 
CHas. W. STUTESMAN. 


Australia. 
Adelaide, Nov. 13th, 134. 
Editor BILLBOARD ADVERTISIN«. 

Dear Sir :—It is extremely pleasant to be able 
to send you a few lines about billboard adver- 
tising and other matters, which I hope will 
interest you and the fraternity. 

I was very pleased to get a letter. also half 
a dozen papers, and you must convey my many 
thanks to Messrs. Donaldson & Co., for their 
trouble in sending me price lists, etc. I may 
state that the people of Adelaide are not entire 


strangers to Messrs. Donaldsons’ work, as I was 
much pleased to decorate my hoardings with 
sume of their beautiful pictures, for Messrs. 
Fitzgerald Bros.’ Circus, the only Australian 
circus in the colonies. There were some very 
funny litho window one-sheets, a clown holding 
up a donkey, and a couple of mules in a wagon ; 
those two were impressed ujon my mind rather 
vividly. Adelaide is such a small city that I 
could not promise faithfully to comply with your 
wish of a letter every month, but I will be 
pleased to send you on one as frequently as 
possible. 

It is about nine years now, since I started in 
the advertising line, and I am proud to-day that 
I have got it all under my wing now. The whole 
of the railway advertising and hoardings, some 
hundred railway stations and fifty hoardings; 
some of our largest hoardings are about 168 feet 
x 11 feet, and others from 60 to 100 feet x 10 to 14 
feet high, and we manage to keep them clean 
and nice. The advantage I have had is that I 
was born in the heart of the city, and at election 
times or other busy times, that the candidates 
were either my school masters or school mates, 
so you see it isa great pdvantage here lIrana 
magic lantern advertising medium, and got on 
well with it; that ran about nine months; and 
often I get a small crumb outside my posting. 
I have on my boards: Hires’ Root Beer, Walker's 
Canadian Club Whisky, Barry's Triscophorus, 
Ayers’ Hair Restorer, Warner's Safe Cure, and 
Snylist & Colan’s Coctions. What du you mean 
by bulletin boards? I did a lot of delivery for 
Sapolio Soap, although they seem to let the 
colony go now; they have discontinued their 
ads. everywhere. 

You may inform any circus coming over here, 
that they need not bring any bill posters, as I 
have just as good men here as you have in 
America. My men were as good as sells Bros.’ 
men, when they arrived here, and I had the 
pleasure of showing them the route of hundred 
miles, north, south, east and west of our capital. 
I shall be very glad to give any entertainers any 
information about the colonies ; do not let them 
think it is a trouble, as that is the sort of trouble 
that never troubles me, it isa pleasure. Although 
Adelaide is small, we are very good and Adelaide 
supplies many a company with a saver, to return 
to Sydney or Melbourne. I shall be pleased to 
hear from you regarding ad.: “ Make vour own 
cuts.’ Will you kindly send me the receipt, as I 
would like to include that in my advertising, 
because, although I am a strong believer in ads. 
and boards, I am not so single thoughted as to 
say thata small cut does not answer, as I am 
sure that a picture is of more value than small 
type. 

Now as for prices, we always quote for double 
demy sheets or double royal. I can place fifty 
double royal three-sheet posters on fifty hoard- 
ings tor twelve months, for the sum of ¢ 23-18. 
Auctioneer bills, double demy, we get 20s. for 
lundred, fer fly posting, that is as you would 
call guarantee two weeks, and for thirty days 
guarantee show, we would get 30s. We post all 
the year round for the Theatre Royal. The 
show runs about 20 feet x 10, each stand of thirty 
stands, say about a thirty-sheet double royal, we 
get 44-10s. per week. For delivery, house to 
house samples, I get 20s. per thousand, and they 
are done well, inspected and partly delivered by 
myself, so there are no monkey tricks about 
that. I don’t wish to blow, but I have risen to 
the top of the ladder by careful attention to the 
business in hand, whether the bill posting or 
delivery. We have a by-law here prohibiting 
dodgers being given in the strect, because they 
are, I think, the most stupid way of advertising, 
as nine out of every ten does not read them, 
even if they do, the matter leaves the reader's 
mind as soon as he consigns the hand-bill to the 
gutter. Dodgers of course serve a better purpose 
when they get at the home end of a journey, to 
the wife or inmates, and then their earthly 
mission is coming to a rapid end, especially if 
they are printed carelessly on common paper. 
In the railway advertising I can put up a poster 
not exceeding 4x4, on hundred stations for 
£4o-18. Painted and framed, 4x2 feet, 25-18. 
Painted or framed ad, 4x4, £3 30-18. twelve 
months, hundred stations. We have just com- 
pleted a contract for Ayers’ Specialties. I am 
awfully infatuated with my advertising work. 
I should like to be able to design a poster. I 
paint stands frequently now with printers’ ink 
and turpentine. I should be glad to havea letter 
from your Mr. W. KR. Burnitt, regarding painted 
posters, and any receipt he may let me have, 
will be thankfully received. 

Il admire your paper, or rather I should say our 


paper, BILLBOARD ADVERTISING, ‘very much, 
and will look for it as regularly as my monthly 
accounts, as I hope to make it a good asset to 
me. Wishing you and all a Merry Christmas 
and Jolly New Year 
Yours truly, 
FRED. Coomas. 


HE’LL USE POSTERS. 


Lectures on Modern Advertising. 


Nathaniel C. Fowler, 


r., “Doctor of Advertis- 
ing,” 


to Take to the Lecture Platform. 


The wide dissemination of the truths and 
axioms of the art of advertising among business 
men, must necessarily benefit the newspapers, 
for the interests of both advertisers and news- 
papers are so closely linked together that what- 
ever tends to make clear the science of advertis- 
ing is of direct aid to the newspaper. 

The announcement, therefore, that Nathaniel 
C. Fowler, Jr., the recognized leader in every- 
thing pertaining to advertising, is to begin a 
series of lectures before popular audiences upon 
advertising topics, will possess unusual interest 
for newspaper publishers. 

Here is an opportunity for wide-awake jour 
nals to exploit themselves and instruct their ad- 
vertisers, Let them engage Mr. Fowler, hire a 
theatre, and issue tickets to all the local adver- 
tisers, requesting their presence at the expert's 
lecture upon advertising. Local journals could 
combine in this work, dividing the expense and 
reaping a share of the financial benefits result- 
ing from the practical operation of Mr. Fowler's 
ideas by local advertisers —Newspaperdom. 

Mr. Fowler is the apostle of newspaper 
advertising but we will wager that he will 
advertise his lectures with posters or— 
lecture to empty benches. ( Editor. ) 


International Convention. 

Promptly at 10:30 a. m. Wedncs lay, 
January 6th, President Schaefer will call 
the semi-annual convention of the Inter- 
national Bill Posting Association to order. 
Bill Posters will be present from almost 
every state in the union, and the attend- 
ance promises to be very large. The 
meeting will be held at the Hotel Emory, 
Cincinnati. Prominent among those who 
will be present will be: Clarence E. 
Runey, of Waukegan, Ills., C. C. Max- 
well, of Lincoln, Ills., P. G. Stout, of St. 
Louis, Mo., J. E. Williams, of Chicago, 
Ills., W. B. Lowden, general manager for 
Harry Munson, New York, fam W. Hoke, 
New York, C. S. Houghtaling, New York, 
and many others. 


A well known member of the New York 
State Association in a recent letter, ob 
‘‘you should bear in mind that 
there are many towns that will not sup- 
port two bill posters.’’ Without refer- 
ence to our correspondent we will state 
that any fool knows that. When sucha 
town already has two bill posters, how- 
ever what are you, going to do about it? 
Let them go on fighting under the regime 
of the ‘close’ association ? or bring them 
together, convince each that there is a 
god in Israel, adjust their differences by 
arbitration ? The open association will do 
this latter. Keeping one of them out a 
‘clos: ’ association only prolongs the strife 
indefinitely. 


serves 


If Stahl brodt could only take his pen 
in hand without putting his foot in his 
mouth he might buy /roflable Advertis- 
ing and have a paper of his own, ‘‘thus 
catering to the interests of all concerned.”’ 
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convencions, 
Fetes, Celebrations, Ere. 


tinder this heading we publish free of 
havee the dates of all notable events, which 
rrelikely to attvact large concourses of people 
mw anyone particular city and for this reason 
ove of importance to advertisers, showmen, 
reetmen, general passenger agents, ete. 
The list ts carefully versed and covected 
monthly 
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atlantic City, N. J. Seventh Annual Convention 
of the Associated Bill Posters’ Association, July 
iso7. J. Ballard Carroll, sec’y, Albany, 


» 
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Boston, Mass. National Leagne of Commission 
Merchants Jan. 16, 1597. 

Chicago, Il. National Association 
ind) Picture Frame Manutacturers 


Moulding 
Dec. 15, 

Chicago, I, Master Painters and Decorators 
Convention. Feb. o11, 1897 

Chicago, IMs, Annual Convention of the National 
Master Painters’ and Decorators’ Association, 
Feb ot!, 1897. Thomas A, Brown, pres., Wash- 
ington, D.C 

Cincinnati, O. Semi-Annual Convention of The 
International Bill Posting Association, January 
Ss. PSQ7. 

Cincinnati, O. International Association, Sheet 
tron and Cornice Workers Feb. 8, 1567 

Davton, Ohio. Sixth annual Convention of the 
Ohio Master Painters’ and Decorators’ Associa- 
tion, July 27-28, S07. W. J. Aforecht, sec'y, 
roledo, O 

Galveston, Tex. National Editorial Association 
Feb ¥5§, 1597. 

lefferson City, Mo. State Federation of Labor 
Jan. 25. 1597. 

Loniswille, Ky. Stockholders Meeting. National 
saddle Horse Breeders Ass'n. Feb 2, 1897 

Louisville, Ky. National Saddle Horse Breeders 
Association. Feb. 4. 1507 

Nashville, Tenn. Berkshire Record Association. 
Feb 10-11, 1897 

New Castle, Penn. National Association Rod 
Mill Workersof U.S Jan. 14. 1597 

New Orleans, La. National Conference, Chan 
ties and Corrections, Special Meeting. Jan 
4-17 Is 7 

New York City, N.Y. 
8:12 Jan. 8, 1897 

St. Louis, Mo. Third Annual Convention of The 
International Bill Posting Association, July 

Clarence E. Runey, sec’'y, Wauke- 


Society of the War of 


tg. 1597. 
gan, Ills. 
Washington, D C. 
Jan. 2%, 1597 
Worcester, Mass. Bricklayers and Masons In- 
ternational Union. Jam it, 1897 


7 . 
Expositions. 

Chicago. 2nd Western National Cycle Exhibi- 
tion, Colisium, 63rd St., January 23-30, Io7 

New York. 3rd Annual National Bicycle Expo- 
sition at Palace of Industry. 43rd St. and Lex- 
ingtcen Ave... Feb. 6-13, 1807 Inquiries aud 
communications to National Cycle Board of 
Trade, 271 Broadway 

Nashville, Tenn. 1897. Sept. 1 to Dec. 24 

Omaha, Neb. Trans-Mississippi and Interna- 
tional Exposition, June 1-Nov. 30, 1598 


National Board of Trade 


BILLBOARD ADVERTISING. 


Poultry Show Dates, 


Lanark, Ill enunseninisce scccasetincuniion Jan.4 


Albuquerque, N. M.....0.0: -cccsscsssesccses MM 9, 1897 
Hamburg. N.Y was em | | me. 1847 
SOs, MIME anccssnitibisssutiipicsassenacubation Jan. 5-9, 1897 
Marion, Ind Jan. 7-12, 1897 


Rochester, NY ...... REA . Jan. 1 


i if 7 
Denver, Col sates coceccaseenns Jan. 11-17, 1897 
Washington, D.C ... eesseeeeeee JAN, 12-16, 1897 


Tiffin, Ohio 
Elmira, N.Y 
Lincoln, Neb 


Scranton, Pa Sugnvsnonsescesconcasees, NONEN 

Weat Superior, Wis. ...... ...ccccc.s-scceee Jan, 26-30, 1897 
Pueblo, Col cseapesece secces JAM. I> 1597 
Jackson, Mich scveecasacencese Jan. 29 31, 1897 
Allentown, Pa , esaid .. Dec. 19-26, 1897 
Oneida, N.Y Dec. 29, 1596, Jan. 1, 1897 
Rockford, Il! ......... one ce-cccccsscccece- PAM. 19-23, 1897 
WORMEMION, TD, Cinces. co: sncciniccrcerens a, 150K, 1847 


G.F.BANGASSER & UU. 
CITY BILL POSTERS AND 
DISTRIBUTORS, $#%97 


Signs Tacked and Signs Painted. Own all Bil’- 
Boards in our locality. P.O. Box 38 


MCMINNVILLE, OREGON. 


The Hustler 
Advertising Co. 


CONTRACTORS OF 


QUT-DOOR ADVERTISING 


IN ALL ITS BRANCHES. 
Prompt Service by Reliable Men. 


Careful House to House Distribution 
A Specialty. 


24 North Miner Street, FT. WAYNE, IND 
W.H CASE, Manager. 

BURNI Designer of Descriptive 

Posters, Theatrical, Com- 

mercial or otherwise, Block Stream- 

ers and Stock Letters. ° 

Office, Donaldson Litho. Building, 
CINCINNATI, O. 

minutes. Agentscan make 


big money canvassing and 


selling family rights. One 
PER YEAR family right mailed to any 


address for a silver quarter 


or thirteen two-cent stamps. 
e AV FS ROANOKE SOAP CO. 


By using our new wonderful 
process tor making Laundry 
and Toilet Soap in twenty 


Drawer 13, Roanoke, Va. 


When you write, mention Ai/ihoard Advertising. 


Pi 


‘THE DONA 


L 


a. 4 


DSON BRUSH 


Mf 


BILL POSTERS 


STE BRUSHES 


This Brush is manufactured es. 
pecially for us, and is fully warranted. 
It is the cheapest GOOD Brush you 
can find anywhere. 


PRICES. 
8 Inch, - $2.25 Each. 
$2.75 “ 
$3.00 “ 


This is our Celebrated 


“UNEXCELLED” 


The Best Paste Brush made. Popular 
everywhere on account of its great 
durability. 


8 Inch, - 
9 oy a 
10 “oe oo 


$2.75 Each 
83.00 “ 
$3.25 “ 


SEND YOUR ORDERS TO 


LICENSED 
BILL POSTING, 
TACKING, 
DISTRIBUTING. 


The Donaldson Lifho. Co. Cincinnati, O. 


J. S. CRAIG, 


319 LEXINGTON AVENUE, 


HASTINGS, NEB. 


Own and Control all Boards and Privileges. 


20,000 Square Feet of Boards. 


POPULATION 15 000. 


4thy - Annual Convention - 4th 


rotvective ws eague of 


American Showman: 
Stotel Gm Ory, Cincinnatt, 


/ 


Yanuary 5, 6, 7 and 6, JSIF. 


in ©. Robinson, President. 


W. #. Donaldson, Secretary. 
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_ BILLBOARD ADVERTISING. 


Wy Reference | IS MV WOTR, Sere, 
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Distributors of 
Merchandise, 


Samples, 


Booklets, etc. 
| entire it the 
| LICENSED DISTRIBUTOR |} Entire City, 


Bill Boards r\,.< — 
- Ee SO \)smu 7 fj Pe. 


ane — 
Stands BE 


er | ALBERT: 
= Located oe ne ok , | 

/ so Onallthe Wl = A | LICENSED JSJAND.GENERAL OUT-DOOR «- he Jefferson, 
pines «=| A Wane JADVeRTISER- i Gretn 
“ i 5 y — giers. 


Comnenenal Pasty \ 


Send for Prices. 
Seen 83s 3 es eee sss3388 ; $3 sé sssé seissices 
LLLLLLLLLLLLLLLLLHARADODDEDLLLLLLLLLLLLL LL LLLLLLLLLLLLALALAUUHLL 


NEW ORLEANS, LA. 


High Class Rates Low, 


4 Bulletin Signs = Metvin’s Bulletin Service, S| 


Positions Guaranteed. 


and Execution of Work D t it Mi h Write for Prices 
Unexcelled. —— e rol 9 IC « : 


and Designs 


If You Want to Post 


Ehicago 


Send Your Paper to 


Ohe Ch ‘cago Rill Postin rg Co. 


Yo. 395 West Hlarrison Street, Chicago, Is. 


Who Own and Control all the most prominent Boards, Hoardings, Posting Stations and points of vantage in the city of Chicago. 
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BILLBOARD ADVERTISING. i3 


| nternational Bi Posting Association. 


SemiztAnnual Meeting. 


Hotel Emory, Cincinnati, Ohio, January 6, 7 and 8, 1897. 


P. F. SCHAEFER, President. CLARENCE E. RUNEY, Secretary. 


TY WA 


UPON RECEIPT OF 
3 Months’ Subscription 


Printers’ Ink The Echo i 


Helps.... oot atsansag ni 
e : 
Advertisers! »P | The Nude in Art. 
It's a weekly journal, furnishing OSTER * N KS cialis 
ogee ge gg anaes me Me St 
detail o ne business of ac ver- TAL - pie 
= lg ana sees Ane You ‘i Or inate AULT WIBORG @ nee We witt sent 3 Different Numbers 


Enables you to profit by the ex- 
periences—and adopt the methods 
of successful advertisers, as it 


2 


SELDEN NYE, 


BILL POSTER AND DISTRIBUTOR. 


OF 


The Nude in Art. 


gives complete information about 


THE CHICAOG ECHO CO, 


THE [INTERNATIONAL tit Avemctee | EE 


ASSOCIATION OF DISTRIBUTORS 


Champaign and Urbana. ) 


bite 201 W. Park St., Champaign, Ills. 


every way of advertising which 
they have found to be feasible and 
profitable. 


Instructs you—and exemplifies— 
how to write advertisements that 
or the ‘* Ready- 
it contains can be used 


will sell goods ; 

Made Ads "’ 

to accomplish the same object. 
Contains timely hints about me- 


UZZLES only 2sc. a 1,000 with your ad on. 


Line samples and Ad-age to weeks for toc. 


THE AD-AGE, 30 


diums, tending to aid you in select- $ Adages SEE, See i i 
ing profitable ones to advertise in. ! CONTRACTS TO PLACE DISTRIBUTING MATTER i 4 
Subscription price Now f§5 a ; IN ANY SECTION OF THE COUNTRY. i g : : 


year, Sample copy, to cents. 


LICENSE For $2.00 1 witl 


draft and for- 
© ward to any bill 

poster in the United States or Canada, the 
latest and most approved form of bill posting 
| ordinance in use. It is effective and protect- & 
| ive. Address, Lee Sen 


R. C. CARRELL, 
DAYTON, KY. 


10 Spruce Street, New York. 


eee ee e Service of its Members Guaranteed. « «+ ee 


Penn samt oe te 


Advertisers who use distributing matter would do well to write to 


JAS. L. HILL, ere 
‘Territory. 10,000 feet of space, and C. P. ROGERS 


“itisfaction guaranteed. Rates Soliciting Secretary, NASHVILLE, — SIDNEY, OHIO, CITY BILL POSTER. : 7 


‘nade known on se sae , " Owns and geen) or hg and dead ae 
s 


A. E. BENTLEY, 


Only Licensed BILL POSTER in 
GUTHRIE, Capital of Oklahoma 


a ee 
. —ae 


Aas Say re P P ee aa P P . Also DISTRIBUTING efylly attended t ; 
\ E. Bentley, GUTHRIE, OKLA _ Distributors desiring to join, write for information, by-laws, etc, ee  t 
000 Circulars, size 9x12 or smaller Pueblo, Colo. ?°?- 49,000 ¥| 


\ — doin ten days for $1. 100, toc. silver 
all papers mailed for aoc. per 100, Satisfac 
Son guaranteed, Address 


JESSE MITCHELL r ; 
T. LUMPKINS, 


W. H STEIN BRENNER, - Does Distributing and Tacking. 


. ; 
NEVA,VA. } | References If Required. 


‘Sil VINE ST, CINCINNATI, ©. 


0 you write, mention Aillboard Advertising. When you write, mentioa Billboard Advertising 
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14 BILLBOARD ADVERTISING. 


35555559999555SSSSSSSHHS555555 


= TO= Je - a Te IS A MONTHLY PUBLICATION DEVOTED TO THE 
EXCLUSIVE INTERESTS OF DISTRIBUTORS. + 


4 
y 


\ 
\! 
W 


A 


Each issue gives columns of valuable information of interest to 
every distributor. Contains items of interest to every general 
advertiser and is mailed to them monthly free of expense. Its 
policy and strict methods of insuring every advertiser absolute 
honest service, has gained for it the hearty endorsement of all 
general advertisers and their liberal employment of its subscribers. 


w NOT AN EXPERIMENT BUT AN ASSURED SUCCESS. .# 


Published by reliable, experienced distributors of years standing who are 
in constant correspondence with the general advertisers and who now con- 
duct the largest distributing agency in the United States which enables 
them to quote facts on all matters pertaining to distributing. %& *% 


A ibadaed 


Subscription price, one dollar per year in advance. Sample copy ten cents. None free, except to proven general advertisers to 
whom we would be pleased to mail a copy monthly. 


Address, WILL A. MOLTON ADVERTISING CO., 


143 ST, CLAIR STREET, CLEVELAND, OHIO. 


a N. B.—January issue will contain a lengthy article of especial interest to bill posters who also do distributing. 
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ae ’ . 
“nye. tManager?” | ee |e ee 
economically, use orreng Stove Polish for to cents, former 
Tt Is of 1} } 
“One Moment Please.’’ STEINBRENNER'S heen by ma oe 
. F. TUCKER, Sheld M 
WE paint aon aoe signs, ern 1eldon, Mo, or 
ty s anners, show canvas, 7: j 
ory, pines and imitation litho. DISTRIBUTING | F E 


ee | FRED F, KELLY, Si git afasren 
QU ariacarcevrerondwp wave | And Her Suburbs, Embracing «»s«=«SERIVIGE. sigan 


tacking. There Is No Other Way 


WE own 20,000 feet of space, honesty, - ; 7 
energy, experience and World's Fair q5 Address. ESTABLISHED 1850. 
diplomas. = micas 
eres, stock, labor and prices are — i W, H. STEINBRENNER, CHARLES Ww. YORK, 
pmatta om pe aa <a> | No. Bil Vine Stowt, ill Poster and 
WE want your address, acquaintance, a | Cincinnati, 0, | Distributor. 


work and inspection, once got, always 


retained, ‘‘It's your move.” as HAVERHILL, MASS. 
B. YECKER € Co. — 
s I make a specialty of Distributing. 
€g7 


C. [1. Smith & Co., ; LANCASTER, PA. TF Fm 


Brantford, Canada. 


Own and Control BILL POSTERS AND aE ie 
Population of City 17,000. County 50,000. “in the city. "97 GENERAL DISTRIBUTORS. CHEW GOOD TORACCO. 


Country 5,000,000. 


sss | «er Bill Poster’? SHAKESPEARE 
NICHT # DAY. he! English Bos ter” Advertising. Subscriptions | PLUG TOBACCO 


CHAMPAGNE FLAVOR. 
That is just the way we are work — 50 cents per year, post free, may be sent to No. 127 East Eighth St., 


e 8 
@ Is made from the best selected Kentucky @ 
@ 


ing now. Cincinnati, O. | @ Burley Leaf, wrapped iv G ae | cae and 
Pleased advertisers—are you one | : rs SE ee ee eee is onhy ey mal ugh to Le goo 
of Nant: iter Tob eons te | FRANK M. DBUBL Lge mall isnent gaber bomen 
towns. Paterson 100,000; Passaic, . ’ IT'S RN BLBORN 
20,000; Rutherford, 8,000. BILL POSTER AND PAINTER; ALSO CIRCULAR DISTRIBUTOR, | {Sinner 
| FALLS CITY TOBACCO WORKS, 
SPASSAIC ADVERTISING CO. 187 Schuyler Avenue, KANKAKEE, ILL 117 & 119 Bullitt 8t., Louseville, pone 


Paterson and Passaic, N. J. "97 Kankakee, Bradley and Bourbonnais, total population, 15,000 | 
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INTERNATIONAL HILL POSTING ASSOCIATION ~ 


Formerly the Inter-State Bill Posyers’ Protective Association. 


Of the United States and Canada. 


_ BILLBOARD ADVERTISING. 
LIST OF MEMBERS. CORRECTED MONTHLY. 


15 


sieniial pt Al BOARD OF DIRECTORS. 

rp ¥ SCHAERFE . President, cago. P. B. HABER, Chairman, Fond du Lac, Wis. . E. GIRARD, Frie, Pa 

' G. STOUT, ist Vice-Pres , St. Louis." E ALBERT WEBER, New Orleans, La. ton ROBINSON. Fort Worth, 

HARRY MUNSON, ad Vice-Pres., New York City. F. M. EDWARDS, St. Louis, Mo. . J. JOHNSON, Galesburg, III. 
.KO. H. SIEBER, ad a Pres., San Francisco, W. H. DONALDSON, Cincinnati. 0. Pp. 


CHAS. C MAXWELL, 


CLARENCE EK. RUNEY, Secretary, Waukegan, Ili. L 


TOWN. 


Pine Bluff 


Texarkana.........| 


Los Angeles.. 
Oakland 
san Francisco 


Santa Cruz.......! 


Woodland ...... 
Pueblo 


Key West... 
jac ksonville 


Boise Ci 


Alton 
Aurora 
Belleville on 
ot gd exces 
Cairo . 
Carrollton .... 
Centralia 
Champaign 
Charleston 
Chicago 
Clinton . 
Danvillle.......... 
Kast St, Louts 
Effingham 
Elgin 
Farmer City 
Flora..... 
Freeport 
Galesburg... 
Geneseo..........+.- 
Harvard 
Henry 
Hoopeston , 
Jacksonville ... 
Joliet < oe 
Kankakee 
Kansas 
La salle....... 
Lincoln 

Lock port... 
Marshall. 
Mattoon... 
Moline 
| 
Mt. Vernon 
Murpuysooro 
Neoga 
Oak Park 
Olnev. 
(Mtawa 
Pana 
Paris 
Pekin 
Peoria 
Peru 
Petersburg 
Rock Island 
Roc .ford 
springfield 
Streator 
Tolona 


Watseka soenese 
eientecstume 

« arlisle 
Covington 
Kvanseille 
Fort Wayne 


Hammond 
Indianapolis 
North Vernon 
Peru 
Kushville 
Shelbyville 
Terre Haute.. 
Vincennes 
Wabash 


Ardmore 
Burlington........ 
Fstherville 
Fort Madison 
Keokuk  .......... 
Marshallt »wn 
Muscatine 
New Hampton 
Sioux City 

Fort Seott.... 
Lawrence ..... 


Leavenworth 
Topeka 

Wichita 

Ottawa,. 


Danville 
Owensboro 
New Orleans 
Raton Rouge i 


K astport . 


Koston. 
Hrockton 
lyon 


| 


lowa. < 


. Elmo Gordon & Co 


Dodge & Harrison. 


lreasurer, Lincoln, Il! 


BOARD 


MEMBER 


Chas. Senyard 
Jas. Doyle 


Merchants’ Ad Sign 2 a 
Belasco & Co - 


neg ~~ San 
Dietz &G Hendenning | 


Jessie Mitchell... 


Ball & Johnston.. ates Sicko 


A.M. Keller & Co 


Temple Bill Posting OB receeess 
Boru Marvin . 
LE Tiemann........... 

Chas: E. Perry 
H. F. Malinski 
W.D Moore......... eaten 
Reinhardt & Moore. 
Seldon L. Nye 
J. A. Parker 
Chicago Bill Posting Co. 
Arthurs & Savely. 
Frank P. Myers 
P_G Stout Sign and Bill Post’ Zz 
Warren & Austin 
Fred W. Jencks 
W.S Young ...... 
Edwin E. Lewis ...... 
Richard Wahler...... . 
O, J. Johnson 


‘Co 


Murray Bro.......... 0.0.00 coos coorececceees 


L. P. Card a 
Fred S. Schaefer 

R. H. Levin . 

Geo. W Starks & Son 
DeLong & Biederman 
Geo. A. Webler 

Gill & Propst a 
DL. F. Cline Bill Posting ‘Co. “ee 
Chas. C. Maxwell 
+eo. B. Nerton.. 
Victor Janney 
Chas. Hogue ...... 
Lundah! & Ritter 
Billy Floyd 
Col. Malone 
J. J. Friedman... 

Simpson & Abercombie 
Western Bill eo Co 

A. BR. SRRGEER cee ccccccseseseccccsss see 
F. A. Sherwood 
Lou Roley . 

{. A. G. Schoaff 
Chas Duisdicker .... 
Chamberlain- Barhydt & Co 
Bernhart Steil . 

J.C. Bishop entinints 
steve F. Miller ...... S enenmasaniaeiies 
Homer Hostetter 

Horn Bill Posting Co.......... 

J. E. Williams ............... 

A. H. Smith. 
Selden L. Nye. 
5 M. Enck.. 
Braden Bros...... 
G. Runey & Son 


(15 cities 


R. J. Chilcote....... 

Samuel Martin 

Fr. M. Groves 

Ft. Wayne City Bill Posting Co 
Stouder & Smith ‘ ; 
Hammond Bill Posting Co 
Empire Bill Posting Co 

Frank Haney euctoees 
Chas. W. sStutesman 

Grand M. Carr —— 

T. F. Chafee & Son..... 

1. M. Dishon 
Ellis N. Sparrow..... 
Henry Herff Steal 


chamberlin, Rarhydt & Co...... 
Warren Lewis . 

Chas. H. Salisbury..... 

A.A Bland & Son 
Wilbur H. Kvans 


LaGrille-Schneider Bill I Posting ¢ Co 


RK. R. Garver 
A. B. Beall 


F t ‘Scott Bill Posting ¢ Co 
ce 4. = 

1. D. Bow ersock | 
LL. M. Craw ford 

. M. Crawford.. 
L. M. Crawford 

D. KR. Whipple 


Royle Nichols 
GH. Mlanford 
Albert Weber 
Hi H. Beale 
Alfred ©. DeVille ...... 


© | A. Muldoon....... 
Poston Bill Posting "ht 
See Providence, R , 


HARRY STOOPS, Chattanooga 
M. CRAWFORD, 


OF PROMOTION 


POPU'N 


15,000 
12,000 
12,000 
25,000 
40° oom 
40.000 
S000 
§, 000 

; 10,000 
300, 000 
11,000 


S,000 
§00,000 


40,000 
60,000 


Topeka, Kan. 


Town. 


CDR cscicsccsicin 
Cheboygan ...... 
Coldwater........... 
Ithaca........ 
Manistique........ 
Menominee... .... 
Saginaw. ........... 
Saginaw E.S 
Albert Lea 
Austin 
ao 
Faribault... ....... 
Henderson 
Mapleton .... 
Northfield 
Owatona ...... 
Red Wing... 
Rochester ... 
St. Peter 
Stillwater . 
Waseca .. ... 
Winona ..... 


Corinth.. 
Jackson .. 
Dexter ... 
Hamhibal... 
Kansas City 
St. Joe.. ..... 
St. Louis ... 


Butte... — otk 
Asheville 


Binghamton. 
Jamestown 


New York. ‘pee 


Troy 


Marion........... 
Norwalk 
Piqua 


Wie ~<ccecsce:. 
Owen Sound...... 
Astoria .. 
Erie.. 

Easton 


Nanticoke . 
Philipsburg. .. 
ae 


P rovidence. 
Pawtucket .. 


nee 
Chattanooga . 
Brownwood . 
Temple ............ 
Ft. Worth ....... 


Appleton - 
Baraboo. 2 
Burlington... 
Centralia 
Darlington... 
Eau Claire ......... 
Fond du Lac..... 
Grand Rapids. 
Green Bay 
Janesville.......... 
Kaukauna.... 
Kenosha .... 
Lacrosse ....... 
Marinette 
Marshfield ...... ’ 
Menasha . ‘ 
Menominee....... 
Merrill 
Monroe. 
Neenah owe 
New L ondon. 
Oconto 
Oshkosh 
Peshtigo 
Portage 
Prarie Du Sac 
Reedsburg .... 
Sauk City 
Racine 
Ripon 
Schullburg.. 
Sheboygan 
Stevens Point 
Watertown - 
Waukesha ........ 
Wausau a 


West Superior ...| 


West Superior ... 
Laramie ........ 
Davtan — 


, Tenn. 


Cc. B. WOODWORTH, 


Texas. 


M. COOLEY, Binghamton, N. Y. 
Fort Wayne, Ind. 


Db. C. BENJAMIN, Windsor, Ont. 
To be appointed by the President, and composed of one member from each State. 


EXECUTIVE COMMITTEE. 

P. F. SCHAEFER, Chicago, Il. 
FRANK P. MYERS, Danville, Il. 
BORU MARVIN, Aurora, Ill. 


Ww. Cc. TIEDE, Racine, Wis. 
Be We 


CARD, Harvard, II. - 


STATE MEMBER, PoPU'N. 
Mich R. i iicticbicttntiemaiioten osapeietlans 13.000 
A. J. FAME. cccccone iddenaietanions 7,000 
* John T. Jac kson ......... : 5,00 MEMBERS. 
‘ James Donaldson....._........+ 2,000 
“© [Gerimam & MCL€0d.....0..0..ccccccceccecceees 3,000 
John B. Hebert ...... 20,000 —_—T 
Cc. P. Sherman.......... 65,000 
Geo. F. Neithercott... 50,000 | POSTER PRINTERS 
Minn J. ‘A. iia intim“wauee. 7 4 800 P. B Haber Printi 7 ; 

- So aeckeen & Son Sooo - Tinting Mouse... sisi enecceeee Fond du Lac, Wis. 

“Chas. H. Faichner.. 6,000 Jonaldson Lithographing Co.................s000..Cincinnati. 

*“ Jacob ~~ ena 7,600, Greve Lithographing Co...........:ccc..csseeeeeeoeeee Milwaukee, 

E. B. Haney .........+++e2- 1,500 Great Wes >rinti : . : 

C i ies .. 1,000] | Ores estern Printing Co ik disdsaseeenethannanioeniaanaianl St. Louis. 

H. U. Ensign... 6.000 | Calvert Lithographing Co... ... ...Detroit. 

Morehouse Bros. 5,187 Hennegan & Co., Show Printers....................Cincinnati, 

Wm. M Cline... .......... g,000} oR G : il sail aad 

oe } ene . J. Gunning & Co., Bulletin Painters.............Chicago. 

Henry J. Ludcke, Ir 5,000 

Mrs. V. C. Seward .. 19,500 a 

A. D. Goodman. 3,500 

Henry I picetisicssnibtsietiniation 25,000 SOLICITORS. 

Ww. E. Patton. Liccisiaeiaadetiia ~ % 3,000) | Harry Mumsoni...............cccccsssceccecses sescecee ew York City. 

= Brown ...... 7,000 C. S. Houghtaling............ “ “ 
Mo. S E. “Mo. Bill ‘posting & Dist’ g Co. 45 Towns fam. w. BI iaccincecesckcininatiienaiioucntedinanuiila - ” = 

“Watson & Price........ WH. Th, PNR t onan ccccccenceraees escesntasecsvennsioasnd Chicago, Ill. 

i — g Agents, Circular A Adv’ Eg ( Co DP. Pe Qe ciacccccssntitinatanieien # “ 

“ gpd te san = i oo ee .- 

“ 4h Stout Sign Co Seas 1 i GI Gikcnintivtccttinennn enenecncesconseseussestes set St. Louis, Mo. : 
iaiitieel  .sannitianissasnimasammagnnncsaeniaees ; 
Mont. W. E. Kendrick se q 

‘.C. J D. Plummer... i 
ccoccseee} secccscsescencccssooceseseoes om : 
ng ee — ADVERTISING AGENTS. ; 
white seteeecencesceeeneneeseceeesnnsseses  ateeccnenmens J. Te Wa avttettticcctcnctn'ccsistcitaian Chicago, Il 
N - 2D oa ; — — , MM. 

a va. 51 cn in W. H. Steinbrenner... Cincinnati. 
N.M. A. M. Dettleback .. Jas E. Fennessey... LL  # - : 
onpereega Pemsepe te ae ag =a W. E. Patton.. eacecce cccccaceccccssoccccccsscoosess en 
N.Y. Capitol City Bill Posting Co. 75,000) | serch a Corinth, Mies. 

‘Binghamton Bill Posting Co..... 37,000 erchant's A “Sign ( Co. -Los Angeles, Cal. 

Mark Woodworth. .........-c+sssse++. 17,000 
2. enn 17,000 a . = 
¥9 Harry Munson 1,515,000 
‘gam W. Hoke ....... 1,515,000 NATIONAL INSPECTOR. 
Cc. S. Houghtaling .- 1,415,000 é es ; 
F. E. Monrve............ 26,000 Chas. B. Kittredge occccacocceacecons caneesonnsacekises Waukegan, Ii, : 
Mrs. M. E Dundon.........cccccecceeeceeees 75,000 . 3 
. Marion Advertising Co. a silat 12,000 ; 
J. M. Harkness pais 8,000 ATTORNEYS. : 
Hixson Bros. 13,000} | |. . 
ed pete ana Sl Tarrant & Kronshage.............0c0000-+...... Milwaukee, Wis. 
Ont. D.C. Benjamin 16,000; | Maxwell & Maxwell.............cccccosccececsccsececeses A dBCONE, Fl, 
wis James Burrows. ),000 
“Ore. |F.S. Simpeon & SOM o..cccccccccceccee| 8,000 | 
Pa. Joseph E. Girard.. 45,000 
“ {Wm. K Detewiller. ae 15,000 + 
- Oplinger & Butkiewicz.... 14,00¢ ? 
*“* Morley Bros......... ot enaiannt nee 4,000 * 
* |Andy Means.........00++-.-+. 20,000 
eeu nef ' : 
R.I Old Colony Bill Posting C 150,000 SCALE tt F 
™ ae MacMahon. iaitiataaeibicaditin 35,000 OF PRICES. { 
« 
T. “Keogh... 55..00¢ Cities of 1.000 to 5,000 popul’ n, a. per sheet, 30, days. Bs . 
nthnittttminmuminmonmid nn. wane . ha 5,000 to 10,000 2 ¢ 
Stoops Bill Posting Co.. 50,000 sc 10,000 tO 20.000 “ oo. “ “ i ; 
. P ecccceteccescs | cocceecs esces 20,000 to 40,000 6c. “ “ : i 
Pecan Valley Bill Posting Cha 5,000 ‘ 40,000 to 50,000 oo 7c. “ “ j : 
2 AL VOMMCY...---ceeeeeeesreeeeeeeenee 5.000 “ §0,000 to 100,000 ‘ oc. “ “ t i 

Geo. M. Robinson .........-.eeeeceeeee es 0,008 ist week. 2d week. 3d week. ath week. } 

culieiivaa LATO a ae. ac 

Va. James G. Ward.. 12,000 Cities 100,000 and epuast (eneagt New York City) per : ; 

ue ds ones month, tac., per week, 3c. per sheet. ? 
E. H. Carwethen 15,000 New York City, 14c. per month. 

ahetiiehiden seteceee seeee : One sheet scattering, 3c. per sheet, 15 days. ; 
Appleton Bill Posting Co..... 12, 50€ : : 

“Sauk Co. Bill Posting Co... 70x } 

“Stang Bros............ 3,600 PRICES FOR CIRCUS WORK. baN 

. (See eS Wis... — All stand work on protected boards, 1gc. per running ; 

: _ - a Rye lineal foot, or 4c. per sheet per week 

, ne — dundaased sane New —— a. per runaing lineal foot, for not over \ 

° . : ar 30 days’ showing. c 

A. W. Rumsey . 5,000 = 3 : 
: HL Mallory... 18.000 Single sheets, not listed, 3c. per sheet. . 
Spencer Bill Posting Co.... 12,000 4 ; 

“John D. Lawe .......0 12,000 CARD AND TIN TACKING. ; 

7 Tos. G. RhOdEC.............. ceceeceeees teens 12,000 - j 

“Aug. Erickson & CO... .ccccccce seen 28,000 4x Sto 5x14 equals 7o square inches, tc. each. 

‘See Menominee, Mich . 20,000 5x14 to 6x18 ** 108 o%e. “ 

** | Sexton Bros........-c-0e-eeee+ 5.000 OxIS to 6x24 “14g be + yee : 

“\ \See Neenah, Wis 10,000 6x24 to 6x30 “ Io *“* x 2c. * 

“IWS. Schmidt... 7,000 6x30 tor2x1S =“ 216 i Me > 

*  |Ira A, Stone ... 9,000 ~—- For odd work figure price nearest to above in square ; 
F. W. Payne... 5,000 inches. 
*  W. Lansing. 10,000 Tacks to be furnished by the advertiser. 
a J c Hickey 5,000 . 
“See Menominee, Mich 7,000 ’ 
. iJ. E Williams ..... 32,836 DISTRIBUTING. 4 

“ Ne en te Mich Pym Distributing 3,000 articles mot over 2ounce weigh iE ; 

et A. -~ ag grea see nee evens ae $2.00 per thousand. 3" | 

“ jenets ae te = seer Weak “30 So Distributing 5.0co articles, not over 2ounce weight, i 

“ “ “ “ 7 1.000 $1.78 per thousand , ; 

“ , . | Over 5,000 lots, rates will be made on app ication. 

bis inp. bo ena hom Country-team route, double above prices. 

“See Monroe, Wis .. 5,000 

“|The Kempf Bill Posting Co nee 21,130 CLOTH BANNER SIGNS. 

*© TOL A. COl).....ccccscscceesccceee soverecceneecenes 10,000 

*“ |Geo, V. Evans ... 10, 500 7x6 to 14x11—154 Square inches, 2¢. each. 

“(Cad F. Mevis.. 10,000 14x6 to 21x28—s88 pr. 

= C. S. Come....ee- 9,500 | 

“  |Harry Brunell...... . 25,000} | 

“ |The Petcher Thy ¢ Co. - 25,000) | 

| Wyo. |H. E. Root.. eeveccnceseserecee svceee! 7,000) | 
Mash Daxs Advertisins c a 
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R-L-P-A:N'S 


The modern stand- 
ard Family Medi- 
cine: Cures the 


common every-day 
ills of humanity. 


ONE GIVES RELIEF. 


Philip B. Oliver, 
Licensed City BILL POSTER. 


AND DISTRIBUTOR. 


3,000 Fect of Board. 75 Three-Sheets. 
Special Attention Given to Commercial 
Work and Distributing. 

All Work Guarateed. 


319 Cherry St., FINDLAY, 0. 


POPULATION 23,000. 


B. 1. ROBINSON, 


City Bill Poster, 
CLIFTON FORG, VA. 


Bes Correspondence Solicited. “Ga 


The HOWLAND Advertising Sign to. 


ROME, N. Y. 
Roadside Advertising a Specialty. 


lL. HOWLAND. 


Circulars and Samples Distributed. 
Signs Tacked Up in Mclean County. 


Arthur Arnold, Lexington, Ills. 


Box 243. 


Chere May y Be Others 
Who do DISTRIBUTING in 
Rochester. N. Y., but we do 
just as good work—if not a 
trifle better. *% 2% *% & 
J. E. STROYER & CO. 


114 WELD STREET. 
Members of International Ass'n of Distributors 


TRENTON, NEW JERSEY. 
The Trenton Bill Posting Co. 


Owrs all Billboards in the city and suburbs. 
Population 70,000. I guarantee the value of all 
Bill Posting and Distributing. 


WM. R. WILLIAMSON, Manager. 


The Advertising Novelty Go, “8° 
@ AQVEFISINE NOVENY UO. “raird se: 
CINCINNATI, O. 

. D. HENDERSON, Jr., Prop’r. 
ES en and dealers in everything for Ad- 
vertisers, including calendars, cards, novelties, 
blotters, foot rules, yard sticks, ink wells, ther- 
mometers, folders, hangers and clocks. 


Modern Sign Writer 


and Ornamentor. 


A choice collection of scrolls and alphabets in 
colors. A valuable book for sign painters. 
43 Plates. Price $2.50. Address 


GEO. FUNNELL, 
No. 3 E. 8th St., Cincinnati, O. 


When you write, mention Billboard Advertising- 


BILLBOARD ADVERTISING. 


MEMBERS INTERNATIONAL 


W. H. CASE, MANAGER. 


ASSOCIATION OF 


DISTRIBUTORS, - 


1897. 


Che Hustler 


Advertising Zo. 


CONTRACTORS OF 


Out-Door Advertising in all 
Branches. 


OUR SPECIALTY. 
Careful house-to-house distribution, 


Prompt personal service at all times. 


If you have ‘‘turned over a new leat’ 
place this season's work with us 
and double results. 


24 N. MINER ST. FORT WAYNE. IND. 


LICENSED 
City and Suburban 


George H. Bubb, 


Bill Poster Distributor, 


OFFICE, 502 PINE STREET, 


WILLIAMSPORT. PA. 


“THERE ARE OTHERS!" 
But we are the onlv Licensed con- 
cern in the city of Williamsport 
Penna. that have done Bill Post- 
ing, Distributing and Sign Tack 
ing exclusively, for the past 12 
years. No other irons in the fire 
We personally superintend the 
posting of bills and distributing 
of all matter, any kind, circulars 
pamphlets, books, newspapers 
almanacs, samples, etc. We have 
an eStablished reputation both at 
home and abroad. Our long and 
continued success is ample eo! 
that we give honest service. Con 
tracts made for Mansfield, Pa 
and all Tioga Co 


AND GENERAL 


JOB PRINTERS. 


Our Date Book for Season 1896, 


THEATRICAL 
DESIGNERS, 


LITHOGRAPHERS 


1 Our 
Specialty 
aK 


’*97-"98 now ready, 


and will be sent postpaid on receipt of 25 cents. 


| 


No Office Complete Without /t. 


Business 


A Practical Journal of the Office 


“* saves money by discovering the 
best way of doing things in the olfice 
It treats particularly upon 
ACCOUNTING, OFFICH ROU 
TINE, BUSINESS MANAGE 
MENT and ADVERTISING 
and incidental/y upon FINANCE, 
MANUFACTURE, TRANS 
PORT ATION, COMMERCE 
and ECONOMICS 
The stated departments of the paper 
include OFFICE MAIL BaG, being letters 
from practical men on office and busi- 
OFFICER RECORD, con- 
taining-illustrated descriptions of new 
BUSINESS 


ness topics ; 
deviers ; LITERATURE, or 
reviews of new books ; ART AND PRAC- 
TICE OF ADVERTISING, presenting stud- 
ies in successful publicity; INSTITUTES 
AND the 
transactions of the organizations among 
office men ; 


ASSOCIATIONS, recording 


and BUSINESS Law, pre- 
senting articles on law topics of spe- 
cial importance to business managers 

The supplement, PRACTICAL Ac- 
COUNTING, contains carefully prepared 
articles on accounting methods, in 
cluding descriptions in detail of the 
accounting practiced in leading estab- 
lishments. 

Monthly, go pages, illustrated, in- 
cluding supplement, $2 a year. Sample 
copies (mentioning this advertisement ) 
free. 


KITTREDGE COMPANY, Publishers 


13 Astor Place, NEW YORK. 


ADS 


Like everything else, must be at 
tractive. I have had many years 
— nee 


W TT hundreds 
and have ot Ads 


To any business man who will send 10 cents in 


silver and a 2cent stamp, I will FREE 


write a sample ad, absolutely 


JOHN C. LOCHNER, 
AUBURN, IND. 


STAR , 


THE 
” 


ie So Ss 

2 COIL SPRING SHAFT SUPPORT = 
us AND ANTI-RATTLER. = 
= Past selling a'ware rivet eariefaction No™ 
= Sue is tleaton ep, aun One ci ev “aor 
= ‘or orewiar Price wv». Prate righ “ - wale “| 


THE DECATUR. SH AFT SUPPORT CO- 
Decatur, tll. 


ADVERTISERS, LOOK HERE! 


We mail and distribute circulars at Three 
$3.00) Dollars per thousand Postage paid 
by us We guarantee our service. Bills 
posted throughout the South. Signs tacked 
up We can give best of references We 
also furnish names and addresses, news 
paper clippings. Try use once, and be 
——convineed, as we know that in our territory 
advertising in this way always pays As 
we have pleased many, we know we can 
please you. We praise your goods while 
we are distributing. We represent the I 
A.of D, The population of our territory is 


225,000. 


Cc. A. HENDERSON «& co., 
Jackson, Ga. 


100 No. 6 ENVELOPES Printed and Sent 
Post Paid for 30c. 25 for 10c. 


GEM CARD CO, [B-A| North Cramer Hill, N. ] 


Circulars Distributed in Stockton, "or. tore 


Rates Keasonable, Circulars mailed toc 


JOHN J. TISCHNER, Prop. Gem Card Co. 
PAVONIA, CAMDEN CO, N, J 
When you write, meption Milbuard Advertisin~ 
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| MIDDLETOWN Advertising C0. manu ese eee EP ene 


THOMAS KAIN, Manager. 1422 DODCE ST., OMAHA, NEB. 


Ss th St M | DD LETOW N N Introduces and pushes sale of articles of merit re practical utility to the trade and to consumers, 
ou a ,N. Y., 


through canvassers. in OMAHA, SOUTH OMAHA and COUNCIL BLUFF, having a combined pop- 


ulation of 175,000 people. 


Distributors and ~ DISTRIBUTION OF CIRCULARS, SAMPLES, ETC. 
General Ad ve rtise rs. effectually done as the local pk a of The W.R. Molton Advertising Co., of Cleveland, O.; 


The United Mfg. Adv. Co., of Cohoes, N. Y.: The National Adv. Ass‘n of Atlanta, Ga. 


pee Service Guaranteed. Correspondence Solicited. 
Middletown is the Railroad and Commercial Hub of Orange County. 


And Ade lresses of Indiana Farmers. Only 4 ata 
Population, post — Guaranteed reliable, $2 for the whole 
City 15,000; County 97,760. Members International Association of Distributors. 


HENRY G.GROSBY, ‘Ta wie Wis 
Advertising 


Is situated in the rich milling district of the 


Northwest. LaCrosse and surrounding coun- 
ties present a rich field for advertising, 


7 om Pistributing. 


We distribute circulars and tack up signs 


ny} er fp 
3 Ki (\ ofa OY) P”A~NYO nl A g in La Crosse and five adjoining counties. 
Romaine Building, Zz al BONI: HENSTEGER WG } Yr We do good, prompt, efficient work, and 
a Z ot <W O>MANAGER’ . 4 guarantee satisfaction in every particular, 
-~ ~ ’ Ye | t “ 0, ' Ss 2 i 
PATERSON, N. J Sgr mi Seg V7, 
: f] Ar , SHY 


Siqns . 


our prices range from $1.50 to $3.00 per 1000 
«> according to size and method of distribut- 
ing. WRITE TO US. 


Circular Mailing. 


We mail circulars to all parts of America 


FREE! FREE! 


Names and addresses of honest, prompt and 
reliable Mailing, Distributing, Clipping. Sub- 
scription, Printing, Local and General Agents, 


furmshed sree fo Advertisers. to Circulars hon at the rate of JOO PER DAY. They are 

estly mailed per day for 10 cents; tooo for $ mailed to all classes of people, Only good 

cash, Job Printing or advertising space accep ited fresh names used. Our prices are 1o cents 
+ Patrons ave Our References 


per roo, $1.00 per tooo, Terms cash with or- 
der. Send us a trial order and it will re 
ceive prompt attention. 

Please remember us when placing your 
work. 


THE MONUMENTAL ADVERTISING ASS'N 
BALTIMORE, MD fy 


THEATRICAL AND CITY BILL POSTERS, 
Distributing and Advertising Agents, 
Work promptly and properly executed 


cu Semen RonT Gaeoe, ‘caimaaiia »’ ENGRAVING.< ~—STAATS ADV. & DIST. AGENCY 
HALFTONE, PHOTOGRAVEURE, +— on a kA CROSSE, WIS. 


Popu. of Lax 30,000. 


Ova an LITHOGRAVEURE, ZING ETCHINGS 


FINEST QUALITY BOX WOOD ENGRAVING. WILLIAMSPORT, PA, Pop, 35000 


MEW AND CATCHY WORK /W BRIGHT & NOVEL 


lBLock STANDS, * ADVANCE WORK comand’ apenas 


Pr Orit abl Q THREE SHEETS &STREAMERS. | | FOR STREET G HOUSE A SPEGIALTY 
Rates Reasonable. Good Reference. 
ARE OUR STRONG POINT Member International Ass’n Distributors. 
Ver i } OUR COPYRIGHTED SCHEME.) SIGNS AND SAYINGS 
$ ig ot® ARE THE FINEST IN THE Say pone on 
(ILLUSTRATED ) 1) Ay fs Ri) WIE BOOK) ASK FOR ADVANGE SHEETS. where os cmteseonde in 


The Advertiser's Trade Journal CIRCULARS Distributed 


of New England. FIRST CLASS WORK Where they will pay. 
Full of ideas and suggestions for PROMPT SHIPMENTS. Member Inte: national Ass'n Distributors 


the Publicity Seeker. EIGHTEEN YEARS UNDER THE MANAGEMENT OF Jas. Donaldson, ITHAGA, Mich, 


Subscription Price, $1.00 per year. ¢ J-Bont. PERSTEER 4: is69T aunton Bill Posting Co.'896 
Send toc. for sample copy. wy 
<< feet or BILL POSTERS & DISTRIBUTORS, 
a NaS ig "a Best Boards. Best Stock. Best Workmen 
Editor and Publisher, | CSS s é | 


A. B. WHITE, Mgr. and Treas. 
a ae oe | Office. 45 Cohannett St., Taunton, Mass. 


= | OW. S. BYE, Manager," ssaacatenn | Poe 25,000. 
utin ’ 
PO STERS RM The Cedar Rapids.™* 24 srouine Maeve, 


OF ALL KINDS AND AWS 720 South Sth St., CEDAR RAPIDS, IA. 


1 show cards tacked. 
for distributing all kinds of circulars, samples, etc Signs anc 
| | Te and ne ~wapaper clippings furnished. Our location is one of the finest distributing 
D B a e S centers in the: west. Advertisers investigate us. 
s oes. Distributing Office, N. W. Cor. ALTIMORE, MO. 
Mount and Meteary Sts., 

ie I have two teams, employ n« > 
ae eee See ane a arvana can Se y= capable honest men. W “ork ge 5 game Popu “oy 
obtained in all America, Write us. | sa eee Best reference. Member I. A. of D. " 
. 


THI . inti 
; 5 . JOHN T. : ai . BILL POSTER. 
GREAT American Engraving and Printing Co tes N 346 Morrison St., PORTLAND, OREGON. ene 

' DAWLEY, Pres. 67 BEEKMAN ST., NEW YORK. oviance, sec'y. ™ | Population’ 90,000. bia PGE 


WANTS AND NEEDS 


~~ 
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Classified Advertisements. 


_ BILL POSTERS’ DIRECTORY. 


‘Teo line Displayed Advertisements under this 
heaaing, 25c. for one insertion, boc. for three inser- 
tiom. 75¢. for four insersions, $1.00 for six inser- 
tions. Larger cards, toc. per agate line 


TROY, N. Y., Mrs. M. E. Dundon. 
Bill Posting and Distributing, No. 114 4th 
Street. 


Oregou Sign Co., 
Bill Posters. Distributors avd Sign Paint 
ers. Box 374, Ore gon City. Oregon. "7 


Fayetteville. N. C. 
Hawkins Bros . Bill Posters and ———. 
iors. Lock Box 170 


Santa, Fe, N. M., A. M. Dettelbach, 
Bill Poster, Tacker aud Jistributor fer 
manta Fe, Taos and Rio Arriba Co’s. ney 


Lorain, O., P. J. Smith, 
Bill Poster and Distributer 


Laramie, Wyo. 
. E. Root, Mgr. Opera House and —_ 
de r. 150 Thira St. 


Belvidere, sll. 
Fred, Wiffin, Bill Poster, 312 Caswill St. 


Washington, Pa. Pop. 12,000 
A.B. Meaus Bill Poster. Own and contral 
all principal bill boardsinthe town. Work 
promptly done. ja: 97 


Oswego, N. Y., F. &. Munroe. 
Licensed Bill Poster, Distributor and we ’ 
Painter. any 


Troy, Ill. 
F. os Gates. Bill Poster and piateleater. 
Reference furnished. 197 


Po’keepsie, N. Y. 24 Mechanic St. 
F. Spre: ger, The Honest King Bill Pos- 
a and Dist ibuter. ng7 


Waukon, Iowa. 
Pop. 3,000. Control all space, 
Opera House avd Fair Greunds. Gooa 
work any where in N. EF lowa auly 


Anaconda, Mon. Pop. 12 ,000. 
George Elston, Licensed City Bill t oster. 
A smelter city up te date Three thousond 
_men emploved al the amelter. enh 


Corsicana, Texas. Pop. 10270 
LL. C. Revare, City Bill Posier and Distri- 
butor. Satisfaction guaranteed—try me. 
10 running feet Bill Boards and good walis 

Asheville, N. C. “The Land of the Sky.” 
Resident population, 15 000; visiung 
population. 7,000 Asheville Aadverti ing 
Agency. P.O Box 17. Licensed City Bill 
Posters, Tackers and Distributors. Also 


319 6th St. n97 


a 


control all Street Car Advertising in city. in citwvs 


Nanaimo, British Col. Pop. 7 
A. A. Davis owns and controls all a 
boards and spaces. P.O. Box 189 


Fort Wayne City Bill Posting Co. 
Theatrical and City BKiil Posters. Distri- 
buting and Advertising Agents. Work 
nromptly and properly executed. 

FURT WAYNE,1IND. C. B. Woodworth. 
Manager. tf 


DENVER, COLO. 
The Curran Bill Posting & Distributing Co. 
owns avd controls all bill boards and ad- 
vertising privileges in Denver, Pueblo and 
Colorado Springs. Population of Denver, 
165,000; Pueblo, 40,000; Colorado Springs, 
_c ‘olorsdo C ‘ity and Maniton, 20.000 tf 

Lima, Ohio. Pop. 20,000 

Tirrili, City Bill Poster *and Distri- 
Work promptly done tf 


adie 


Memphis, Tenn. 
Van Beuren & Uo., Bill Posters and Distri- 
buters. 224 Seeand street. tf 


Milford, Mass. 


Population, 10,000. 


W.E. Cheney, City Bill 


Poster, Distributor. 82 So. Bow street. Sole | 


9ontroi of all bil! boards in city and adjoin. 
ing towns. 20 years’ experience in this city 
Baggage and scenery truck Kk express. fe-12 


Newport, Ky. G. H. Otting & Son, 


Own and control all boards. Good Service. 


Palmyra, N.Y. Fred. F. Kelly, 


City Bill Poster and Distributor. aué 


Waukegan, Ill. 
G. Runey & Son, Distributors. Bill Posters, 
_ ete. | (Cireuit 18 towns.) Pop. 3. 000, n6 


Tucson, Arizona, 2,000 ft. of boards 
WM. KEID Box. 148. 


Delaware,O. G. D. McGuire, 
City Bill Poster and Distributor. 


Stavanger, Minn 
Ole Holm, Bill Poster and Distributor. n97 


Evansville, Ind. 75,000. Licensed. 
Evansville Bill Posting aud Distributing 
fo. Sole Bill Postersand Distributors. nv7 


Laconia, N. H. Pop. 15,000. 
Folsom Opera House, Driving Park and 
Show Grounds J. F. Harriman, Manager. 
Owns all boards in the city and suburbs. 


When you write, mention Billboard Advertising. 


| honest, 


Wm.S. Hart & Co. | 
inciuding | 


BILLBOARD ADVERTISING. 


Classified Advertisements 


BILL POSTERS’ DIRECTORY. 
W. E. Patton, Corinth, Miss. 


Bill Poster and Distributor. Keference 
furnished. Box 164. no7 


Waukesha. Wis. 
Cadwell F. Mevis City Bill Poster and Dis- 


tributor. 638 Main Street. nay 

Aurora, Ills. B. Marvin. 
Bill Poster and Distributor. Cireuit, 16 
_ towns. Pon. 60,000, 


nz 


Oakland, Cal. 


Belasco & Co., Bill Posters and Painted 
Signs. nvy 


Woodland, Cal. 


Dietz & Glendenning, Bill Posters. 


Lu Verne, Minn. Pop. 3,000. 
Dana M. Baer, Bill Poster and Distributor, 
Box 490. at 
R. W. STORRS, 
De Funiak Springs, Fla. 


an cover all West Florida outside of Pen- 
sacolain any manner r desired. 


Brantford, Can. Pop. 17 ,000. 


Chas M. Smith & Co., Bill Posters and bis 
tributors. own and control 20,000 feet of 
boards. Reliable distribution. uf 


now 


_DISTRIBUTERS’ DIRECTORY. 


= SSS 


We can sities that advertisers will recetve 
reliable service from any firm or person 
whose advertisement appears in the following list. 
No advertisements received from minors 
References as to honesty and integrity must ac- 
compan; y all applications for space. 


Paducah, Kv., H. Joseph Harth. 


Uvexcelied Distributing Service. avi 
Scranton, Pa. Population 120,000 
The Met ropolis of the coal regions. 
Reese & Long, Disiributers. may? 
Chillicothe, Mo., Z B. Myers 
Owus all bill boards. Tacking, listribut- 
ing and Bill Posting done satisfactory or 
nopav. Write bim. ayy 


Atlanta, Ga., 124 Haynes St. 
Wm. Peden, Advertising Distributed, 
Signs tacked up inthisandadjoinivg coun- 


ties, $1 00 per 1000 and up. av 
Terre Haute. Ind. 
James M. Dishon, Distributing, 29 Seuth 


Sth St, airs 
Carlisle, Ind. 


Sullivan‘o., B.J Chileote. Distributor. o7 


Manning, 8. C 


Distributor. Y. M. Young. Manager. P.O 
See ug nay 
Charleston, W. Va. Pop 15.000 


). H.Carwithen,. Distributor. Satisfaction 
guaranteed. Six adjoining towns u97 


Bangor. Me., and Neighboring 
Cities. Pop. 40,000. 


Distributor and Sign Painter, reli: able sere 
vice at bottom rates. Write me for esti- 
mates, E. A. Campbell, 17 Park St naz 


Peru, Ind. Chas W. Stutesman, 
Licensed City Bill Poster and Distributor. 


Jacksonville, Iil., 807 S. Main St., 
Wm. Burke, member of and ree ommended 
by U_&. Dist. Bureau 


Donat J. Lefebvre, Manchester, 


N. #., Box 485. Reliab'e Distributor of all 
Kinds of Advert rt sing Matter. 


Boise, Idaho, Elmo, Gordon & Co. 
Reliable Distributers and Sign Tsckers. 
We ‘pay rent for our locations and can 
guarantee. 


Cincinnati, O. Pop. 350,000 
Unexcelied * Distri bunting Service. 
W. H. Steinbrenner, 811 Vine, Cincinnati 


Chicago, Ills. J. A. . Clough, 
Contracts solicited for the distribution of 
all legitimate advertising matter in Chi- 
cago and suburban towns. 


_ Scranton, Pa., 654 Deacon 8t. 


J.H. Beltz, member I. A of D.,sampies put 
out, circulars distributed. signs nailed up. 
Work is guaranteed. 206,000 peoplein Lack- 
awanna County egy 


Jackson, Ga.,C. A. Henderson & Co. 
Member I. A. of D., advertising agents, 
Territory : AUanta, McDonough, Griffin, 
locust Grove, Jackson, Flanilia. Macon, 
Forsyth and Barnesville, ineludes popula- 
tion of 175.000. ©u7 


When you write, mention Biloard Ady ertising. 


| When you write, mention 


Classified Advertisements 


DISTRIBUTORS’ DIRECTORY. 


Grand Rapids, Mich. 


George M. Leonard, Reliable Distributer 


Newport. Ky. 
Hi. Otting & Son, Bill Posters and Dis- 
_tribators, GOS o Serk street. 


Abram H. Post. 


Williams 
Ss. M. Bond. 


Distributor, 48 Hamburgh 


ort, Pa. 
Distributor. 


| Pittsburg, Pa. Pop. 500,000. 
| Established Ise, 


| The “TWIN CITIES” aa gu Agency, 
PISTRIBUTO 
Office 6, Sixth St. Brane * “AL LEGHENY. 
| J.T Hupson, Manager. 


Mattapan, Mass. D. L. Cushing, 


‘irealar tistributor and Gen. Advertiser, 


Menomonie, Wis. 
Flint & Thompson, 


Circular Distributors, References fur- 
| nmished Rat+s sent on application. afi 


‘Milford, Mass. _Pop. 9,000. 


E. R. Negu , Dis ributyr. 37 Main St. 


Rochester, N.Y. : 


The J, E. -troyer Co., 


114 Weld St., handles 


all classes of advertising matter, from a | 


hand-bill toa circus program. 
work, 


Nv boteb 


EXPERT AD WRITERS. 


Advertisements under this head $1.50 per year, in 
nonparetl. In bold-face type, $3.00 per year. Dis- 
play advertisements not exceeding 7 limes, 25¢. per 
fine. All advertisements amounting to $1.50 and 
over include a year's subscription free. 


Blaney, Ww. E., Box 290, Haver- 
hill, Mass. n97 
Boardman, M F., 2554 Emerald St., 

| Philadelphia, Pena. n9g7 


Cutler, John, Newton, Ma s. no7 


| Bates, ba igg Austin, 1413-1415 Vanderbiit Bldg. 
New York, N. Y. 
| Barless, C, J., heck mY. 


Bond, of Boston, 16 Central Street. 
Curran, R. L., 111 West 34th st, New York, N. Y. 


| Day, Chas. H., Whitneyville, Conn. 


Fowler, Nath. C , Tribune Building, N. Y. 
Marston. Geo W., Portsmouth, N H. 
Moses, Bert M., Box 283. Brooklyn, N. ¥ 
Newitt, J. C , Stimson Bldg , Los Angeles, Cal 
| Patterson, Will J., 125! W. 3d Los Angeles, Ca! 
| Scarboro, Jed, 48 Arbuckle Bldg, Brooklyn, N. Y 


Star Ad-writing Bureau and Ad- 


—s Agency, Washington, | 


.C. ng7 
Wm. A, Hungerford. 1 
Stewart, W.C., 4114 Elm Ave., 

Ward, Artemas, Lincoln Bldg., Union Sq., N 
Wilder & Co., 621 Market st., San Francisco, Cal. 
Woolfolk, Chas. A.. 446 W. Main 
street, Louisville, Ky. 
Zingg, Chas. J., Farmington, Me. 


P. Darrell 
Philadelphia, Pa 


Thea're Ticket Printers. 
C. F. Ansell, Mfg. Coupon Theatre 
Diagram Ticket Racks. 
on time, No mistakes, 
Chicago. 


Tickets and 
Lowest prices. Always 
15s Washington Street, 


STREET CAR ADVERTISING. 


Advertisements under this heading $1.50 per year, 
in nonparetl. In bold face type, $3.00 per year. 
Display 25 cents per line. 
Advertisements amounting to $1.50 and over, in- 
clude a year’s subscription free 
Asheville 
Asheville, 
Barron G wee Times Bldg,, N. Y. 
Memphis, Tenn. 
Broadway Advertising Co , Hugh J. Grant, pres. 
261 Broadway, New York City. 


— aaa Agency, P. O. Box 17, 


Cole Bldg, 


Mark D. Batchelder Co.. 38'; Ma- 
rietta Street, Atlanta, Ga. 
Also Savannah, Ga., Charleston, S.C, Rich- 
mond, Va., Peoria, I11., St. Joseph, Mo., Dubu- 


que, la 
0. J. Mulford, Hammond Building, Detroit, Mich 


Western Adv. Co., 316 Union Trust Building, 
St. Louis, Mo 
Sam. P, Ferree, 231 Broadway, New York City 


Manhattan #.. X. Advertising Co., 
New York City 

M. Wineburgh, Times Bidg., N. Y. 

M. Wineburgh +r. Boston, Maas. 

M. Wineburgh, Jr., 164 Bank st., Cleveland 0. 

Wyndham Robertson, Dallas, Tex 

The Acton-Burrows Co., Toronto, Ont. 


Billboard Advertising, 


33 Murray st., 


| Central Litho and Eng Co, 1406t 


| Gt. Am 


| Journal Job Rooms, Columbus, oO. 


| Libbie Stow Print. Boston, Mass. 


| Richardson & Foos, 112 4th Ave, New York 


| im nonparetl 


POSTER PRINTERS. 


Advertisements under this head $1.50 per year, in 
year im nonpareil. In bold face type, $3.00 per 
year Insplay advertisements nol exceeding > 
lines, twenty-five cents per line. 
Advertisements amounting to $1.50 and over in 
_ clude a year's subscription, free. 


Calhoun Printing Co, Hartford, Conn 
Calvert Litho Co, Detroit, Mich 
Cameron Show Printing Co, 57 Ann, New York 
Central City Show Printing Co, eckson, Mich 
ave, New York 
Central Show Printing Co, 143 Monroe, Chicago 
Carqueville Litnographing Co., 75 
and 77 La Salle Ave., Chicago. 
Correspondent Show Printing Co, Piqua, Ohio 
Courier Printing Co, Brantford, Ontario 
Courier-Journal Job Rooms, Louisville, Ky. 
Courier Show Printing Co, Buffalo, N Y 
Cox's Sons, John, Gay and Pratt, Baltimore 


Dando Printing and P: blishin 
34S. 3rd St., Philadelphia, Pa. 


The Donaldson Litho. Co., Cin’ti, 0. 


Eichner & Co, Baltimore 


Enquirer Job Print. Co., Cin’.i, O. 
Forbes’ Litho Co, 181 Devonshire, Boston 
Francis & Valentine, 517 Clay, San Francisco 


Free Press Show Print., Detroit. 
Fox, Richard K, Franklin and Dover, New York 
Gillin Show Print, 132 West 14th, New York 
Goes — Co, 140 Monroe, Chicago 

ng & Print Co, s7 Beekman, New York 
Great Western Printing Co, 511 Market, St Louis 
Greve Litho Co, The, Milwaukee, Wis 
Haber, P. 8., Fond du Laz, Wis 
Hasselman Printing Co., Indiana 
Hatch, C R. & H. H., Nashville, Tsnn 


Hennegan & Co., Cineinnati, Ohio. 
Jordan Show Printing Co., 128 Franklin, Chicago 


a. 


lis, Ind 


Lick Show Print, Fort Smith, 

Liebler & Maass, 224 Centre, woe York 

Mauberret’s Printing House, New Orleans, La. 

Metropolitan Printing Co , 222 W. 26th, New York 

Miner Litho Co The H.C. 342 west 14th st 
New York, 

Morgan, W. J. & Co., St. Clair, Mleveland 

Morrison Show Print, Detroit, Mich. 

National Printing & Eng. Co., ( hicago 

Orcutt Litho. Co. Chicago 


The Penn Printing and Publishing 

Co., 605 Sansom St., Philadelphia 
Pioneer Printing Co., 214 Jefferson, Seattle, Wash 
Planet Show Print, Chatham, Ont., Canada. 


Riverside Printing ' 0.. 216 3rd, Milwaukee, Wis 
United States Printing Co., Cincinnati 
What Cheer Show Printing Co., Providence, R.I 
Winterburn Show Print., 166 Clark, Chicago 


FORMULA and comp'ete directions for 


making a Hectograph — lve. 
PETREE PUR ©O) Relg een, Ala 


MURAL SIGNS AND PAINTED BULLETINS 


under this head $1.50 

In bold face type. $3.00 fe wear 
Oisplay advertisements not exceeding 7 lines, 25? 
per line. Advertisements amounting to $1 so and 
over include a year’s subscription free. 


Advertisements 


per vear 


Boston, Mass. 

Boston ete Co., 8 Bromfield st. 
BROOKLYN, N ; 

The New York and Brooklyn Adv. Sign Co., 

DeKalb and Hudson aves. 

Thos, A. Skidmore, 640 Halsey st. 
CINCINNATI, O 

The John Chapmn Sons Co., 

Dilt's Advertising Service 

Ph’ Morton, 333 west Fifth st. 
CHICAGO, ILLS. 

R. J. Gunning, Wabash ave., cor. VanBuren st. 

Bour & Company, so Dearborn st. 

F. M. Lewis & Co., Temple Court 

Thos. Cussack, Blue Island ave. and Throup st. 
CLEVELAND, O 

Bryan & Co., 
DENVER, COL, 

The Curran Bill Posting and Advertising Co. 
Detroit, Micn, 

Walker & Co., 
KALAMAZOO, 
LEXINGTON, Ky. 

I, H. Ramsey & Co., 
LOUISVILLE, KY 
NEWARK, N. J 
New York, N 


C. 8. Houghtaling, 3 Park Place. 


I, E LaTour, 1718 Broadway 


8am W. Hoke, 107 W_ 28th st. 

Unexcelled Advertising Co., 46 Vesey street 
OMAHA, NER. 

Thos Mulvihill, 
Osnkosn, Wis.—John EK Williams. 
PHILADELPHIA, PA 

American Advertising Sign Co., 

Wm. Johnson, 
PITTSRURGH,, PA. 

G.G O'Brien, 

PRAIRIE CIty, Iowa, —W. 
SAN FRANCISCO, 

Arthur M. Plato. 

S. I. Stone, 506 Commercial st. 
SCRANTON, Pa.—Reese & Long Adv. Co. 
St. Louis, Mo 

WF. Williamson, 114-115 N. 6th street 

Huiest & Stout Adv, Sign Co. 

R. J. Gunning, 

Toronto, CANn.—-Toronto Bill Posting Co. 

The Acton Burrows Co. 

Vancouver, Can.--The Acton Burrows Co, 
WINNIPRG, CAN, The Acton Burrows Co. 
BRANTFORD, CAN.--Chas, M, Smith & Co, 


When you write, mention Billboard Advertisius 


19 Longworth st. 
a12 Coleman st. 


High and Middle Sts. 


43 Rowland st. 
Micu —J. KE. Met arthy & Co. 


137 east Main st. 
Heverin Bros. 
—— Bill Posting Co. 


1st2 Harney st. 


1336 Race st, 


S. Parker 
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Do You Intend to Advertise in 


SAN FRANCISCO? 


350,000 Population. 


| 44,000 Lineal Feet Fencing, 
110 and 20 Feet High, 
| Licensed and Protected. 


AKASANANAN 
AKASAKA 


. I Se ss 


SIEBE §& GREEN 


OWN THE... 


BILL POSTING 


PAINTED SIGN PLANT. 


Address, IIth and Market Streets. 
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Commercial, 
CIPCUS, 
Neccccccecceccecl Theatrical. 


N 


TELEPHONE [317 


A 


DesiaNers.. 
oT anees. 


LARGELY INCREASED FACILITIES FOR 1897. 


FHIEENNEGAN & CO. 
Poster Printers. CINCINAGTH. 
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